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Cause 3 
THE REPUBLIC IS THE ONLY NEWS- 
PAPER IN ST. LOUIS WHICH DARED PUBLISH A 
NET STATEMENT OF CIRCULATION FOR EVERY 
DAY OF THE YEAR 1893, ACCOMPANIED BY AF- 














FIDAVIT. 


Effect 


BY ACTUAL MEASUREMENT, THE REPUBLIC 
CARRIED MORE PAID MERCANTILE ADVERTIS- 
ING BETWEEN THE DATES OF JANUARY 1, 1894, 
AND MARCH 1, 1894, THAN ANY OTHER ST. 





LOUIS NEWSPAPER. 


Net.. 
CIRCULATION FIGURES FOR 365 DAYS AND 82 
WHEEEe OW APiasomunee «+ 6s ee we ow ee 
QUICK ESTIMATES FURNISHED BY 
THE REPUBLIC, 
“3 


ST. LOUIS, MO. 


OR AT 


New York Office, 146 Times Building. 
WALLACE@G. BROOKE, Manacer. 
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134 Leonard Street, New York. 


Everlasting 
Persistency 


Country people are not as quick 
as city foiks, but when they’re sot 
they’re sot.. They believe in the 
country paper, and by keeping 
everlastingly at them, with good 
advertisement argument, you'll 
get them and they'll stay by you. 
The Atlantic Coast Lists papers 
reach the homes, for they can- 
not reach anything else. 





1400 Papers 


reaching one-sixth of the entire 
reading population of the United 
States outside of large cities. 
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‘*COMFORT.” 


[The largest circulation rating in the Amcr- 
ican Newspaper Directory for 1894 is awarded 
t» Com/ort,a monthly, issued at Augusta, 
Maine. ‘he Directory guarantees that the 
smallest issue of Comfort printed in the entire 
twelve months preceding the date of the re- 
port was 1,110,620 copies. } 

A Western newspaper man, called to 
Augusta, Maine, paid a visit to the 
office of Comfort. On his return he 
told a story so interesting that PRINT- 
ERS’ INK asked him to write it out, 
and here is what 


story. Of this number, nearly a million’ 
are paid subscribers, and most of the re- 
mainder are sent out to fill the thousands 
of short-time subscriptions obtained by 
the different methods employed to bring 
the paper to the attention of the public. 

‘* What class of people take it?” 1 
asked. 

The answer was: “* Chiefly the peo- 
ple of the rural districts, villages and 
‘small towns. But there are many from 
all the large cities in the country. 
These, however, go directly to the 
homes by subscrip- 





he wrote : 
The city of Au- 
gusta, Maine, fa- 


mous for its pro- 
duction of fish, ice 
and _ statesmen, is 
perhaps the best 
known place of its 
size in the country. 
It was Mr. Blaine’s 
home, as well as 
that of Lot M. 
Morrill, Governor 
Plaisted, and many 
others of note, and 
is still the home of 
Joe Manley and ex- 
Minister Stevens 
of Hawaii, to say 
nothing of Morton 
and other distin- 
guished statesmen. 
Being in Augusta 
on business con- 
nected with my publication, I felt 
interested enough in the matter to visit 
the office of Com fort—the paper having 
the largest circulation of any single 
publication in the world. The visit is 
most interesting for what is to be seen, 
and for the wonder with which one 
contemplates a business of such magni- 
tude in a place the size of Augusta. I 
was told that Comfort has a regular 
issue of over 1,300,000 copies each 
month, and the indisputable evidence 
of the post-office receipts verified the 





Mr. W. 





H,. Gannett, 


tion, so that the pa- 
per is never seen on 
the news stands.” 
Among the letters 
of the morning 
mentioned was one 
from Mrs. Henry 
Ward Beecher, and 
the number of city 
subscriptions is rap- 
idly increasing. 

“* Here are let- 
ters of subscribers 
who have sent one 
dollar each for four 
years’ su bscrip- 
tion,” said Mr.Gan- 
nett. ‘*See what 
kind of people you 
think they are.” 

Picking up a 
dozen letters at 
random, they were 
from eight women 
and four men. The female names were 
of four farmers’ wives, the daughter of 
a florist and the wife of a country mer- 
chant, while two did not indicate any- 
thing about the writers. Of the four 
men, two were farmers, one a country 
banker and the fourth a dentist. There 
were over four hundred letters in the 
mail that morning containing one dol- 
lar each for four yearly subscriptions. 
Others contained 50 cents each for two 
years, and thousands contained other 
sums in answer to the many offers, 
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while there were not a few with clubs 
of ten, twenty, fifty and one hundred 
names each. ‘The total receipts from 
subscriptions for the day added up a 
little above $3,000. The mailing room 
work was done by 105 young ladies 
and presented the appearance of a great 
commercial college. There were per- 
haps a hundred more young women 
employed in various capacities. A 
splendid perfecting Hoe press was 
printing the paper. It was running at 
the rate of about 6,000 an hour and 
doing beautiful work. 

‘* What time of the month do you 
run off the paper ?’’ I asked the press- 
man. 

** We run on it the entire month ex- 
cept three to five days for cleaning up 
and making ready. We have no rush 
but keep steadily at it. ‘The mailing 
room does not stop at all. They mail 
right on through the entire month. 
When we stop to clean up, we are far 
enough ahead to keep them going.” 

Here is a business worth more than 
a million of dollars that was started 
less than six years ago, practically 
without capital and by a man with no 
experience as a publisher, Take a 
copy of the paper and see if you can 
divine the element of success. Its pub- 
lisher is Mr. W. H. Gannett, who con- 
ceived the idea and carried it out at 
first with the aid of such help as could 
be found conveniently at hand. He is 
not yet forty years old; is a quiet, ob- 
servant, methodical man, in no sense 
erratic, nor is he in the slightest degree 
intoxicated by his marvelous achieve- 
ment. Joe Manley, ex-postmaster and 
for so many years the trusted lieutenant 
of Mr. Blaine, says of Mr. Gannett : 
‘** He comes of sterling New England 
stock and is a man sure to do thoroughly 
well anything he undertakes.” 

As the income justified it, he brought 
around him able assistants to look after 
the various departments of the business. 
The paper is now edited in Boston, 
where all the matter for its columns is 
prepared. The editor is one of the 
best equipped men in the whole country 
for the position. He thoroughly under- 
stands the wants of the readers of 
such a paper and meets them regardless 
of expense. Every article is prepared 
by a specialist on the particular subject 
treated, and is the best to be procured. 
The writers are all people of standing 
and the paper is a gem in its way. It 
is a principle carefully followed out 
that every number must contain some 


article of especial interest to every 
member of the family in city or country. 
The articles are all paid for at the 
prices which such writers command, 
and every one is copyrighted. It is 
easy enough now to see how all this 
can be done, but how was it possible to 
reach the point where the income justi- 
fied these expenditures? That is the 
problem that people who look into this 
business are sure toencounter. Comfort 
not only has this marvelous ciiculation, 
but it is read and prized by its patrons. 
Advertisers regard it as one of the best 
and cheapest of mediums, notwith- 
standing the fact that the rate is $5 a 
line. Its excellence in this regard is 
due, not alone to the great circulation, 
but to the fact that each copy is well 
worth reading and is read. ‘lhe motto, 
‘*Tf you put it in Com/fort it pays,” 
promises to become as famous as the 
one of a New York journal with which 
the country is so familiar. 





Mr. Frank A. Munsey, of New 
York, proprietor of AM/unsey’s Maga- 
zine, who is also from Maine, tells 
PRINTERS’ INK that he knew Mr. W. 
H. Gannett when he first came to Au- 
gusta, about a dozen years ago. His 
first employment was in a store where 
fruit and toys were sold. Like many 
a thrifty young man before him, he 
finally succeeded to the ownership of 
the store that first employed him, and 
he still owns it. Mr. Gannett appears 
to have early developed a tendency to 
hold on to whatever he gets. 

Augusta being a headquarters for the 
publishing business, everybody there 
wants to be a publisher. Mr. Gannett 
did not escape the prevailing infection, 
and seven or eight years ago had a 
talk with Mr. Munsey about the advis- 
ability of starting a cheap monthly. 
Munsey did not think the project feas- 
ible, although he himself had come to 
New York and done what everybody 
said was impossible for a country boy, 
having started a weekly story paper 
and made it an immediate success. At 
the time of his talk with Gannett it 
was paying him a profit of $30,000 a 
year. He could see no chance for 
Gannett, however, and discouraged the 
effort. Mr. Gannett, it seems, had a 
mind of his own and went on, did 
what he had proposed, and has made 
the success that we see. 

Comfort was about the first period- 
ical to be advertised in PRINTERS’ INK. 
At that time a page cost $10 each issue, 

















and Comfort occupied a page. After- 
wards, when the price was $25 a page 
each issue, Comfort still hada page, and 
a little later availed itself of a reduction 
that was offered, securing a page a year 
for $1,000. Next year, Comfort was 
equal to the situation and paid $1,300 
for half a page in each issue for a year, 
and the year following, still equal to 
the situation, paid $2,600 for half a 
page. Comfort advertises in PRINT- 
ERS’ INK still. It is not maintained 
that because Comfort has been the most 
constant and persistent of all PRINt- 
ERS’ INK’s advertising patrons it has, 
on that account, become the first pub- 
lication to sustain a regular subscrip- 
tion list of more than a million names. 
Still, it is a satisfaction to ‘* The Little 
Schoolmaster in the Art of Advertis- 
ing” to note the great and substantial 
success that has come to one of its ear- 
liest patrons. Comfort is the only 
publication known that charges and re- 
ceives five dollars an agate line for its 
advertisements for each and every in- 
sertion—making no reduction for large 
space or insertions long continued. 








IF you don’t advertise you get be- 
hind. If you get behind, you go up. 





KILL OR CURE, 
In Utah, it would appear that it is permis- 
sible for physicians to advertise. Note the 
following from a territorial newspaper : 


A. L. ELY, 
Physician and Surgeon. 


All diseases, medical and sur- 
gical, skillfully attended to. 


Office—Oasis, Utah. 


«>> 
+o 


Oh, merchants in thy hour of ee e, 
If on this paper you should cc c, 
Take our advice and be thrice y y y, 
Go straightway out and adver tii; 
You'll find the project of some u u u, 
Neglect can offer no ex q q q. 

Be wise at once, prolong your da aaa, 
A silent business soon de k k 

— Oneonta (N. y .) Star. 
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A PHILADELPHIA AD, 


Office of *‘ Tug Sunpay Scuoor Times,” 

Business Dep’t, 1031 Walnut Street, t 

PHILADELPHIA, March 9g, 1894. 
Editor of Printers’ INK: 

The inclosed ad was clipped from the Pxéd- 
lit Ledger of this date. Such ads may not 
be unusual in New York, but they are new to 
Philadelphia. mM. Koun, 

T° PHYSICIANS. 
Physicians desiring to obtain a 
subject on which to observe the proc- 
ess of digestion, or other workings 
of the vital organs, or on whom to try 
the effect of isons and —— 


married, and not prevented by any 
ties or responsibilit: - from acting in 
this matter as he c ei 


does he object 
termination of t 
306, Ledger O 
A LEGITIMATE. PERIODICAL. 

** One of the essentials of a legitimate peri- 
odical is a bona fide list of subscribers, repre- 
senting persons who voluntarily and willingly 
subscribe, including those who accept the 
publication as the gift of others.” 

‘The above is an extract from a de- 
cision of Assistant Attorney-General 
James N. Tyner, dated October 15, 
1891, concurred in by Assistant At- 
torney-General John L. Thomas, Aug. 
16, 1893, and printed on page 903 of 
the United States Official Postal Guide 
for January, 1894. 


—-—— oe 
THE PRICE OF THE ‘“* HERALD.” 
Four years ago a New York syndicate 
cabled a message to Mr. Bennett asking the 
lowest price of the Herald. His reply was: 
“* Three cents daily, five cents on Sunday.’’— 
Home and Country. 


ay probable fa f 2 
he ‘affair. Ad ress 


How natura! it comes to a newspaper man 
to reply as Mr. Bennett is reported to have 
done. He was asked to name his lowest price 
and he immediately named his highest. What 
he really gets is two and a quarter cents for 
bis daily, and four cents for his Sunday. 


- ee 
IT IS A GOOD BUSINESS FOR A YOUNG 
MAN, AND YOU ARE ON THE 
RIGHT PATH NOW. 
PITTSBURG, Pa., March 13, 1894. 
Editor of Printers’ Ink: 

Will you please advise me through the col- 
umns of Printers’ lnk what you think of the 
advertising business as a business tor a young 
man to learn, and what you think is the best 
way of studyi ing it? 

1 am a constant reader of Printers’ Ink, 

Yours truly, C.J. L. 


FIRST GREEK NEWSPAPER IN AMERICA. 

The Atlantis, the first Greek newspaper 
ever printed in the United States, was issued 
on Saturday. It will be warmly welcomed by 
the Greek residents of this city and country. 
‘The publication has four pages, and is in 
modern Greek. As the Af/antis will devote 
considerable space to archeological news and 
to the results of the excavations made about 
Athens by different schools, it will be of much 
interest to students. It is published under 
the auspices of the Greck Society of this 
city.—N. Y. Times, March 5. 











—— 
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the retail branc’ 





ADVERTISING FOR RETAILERS. 
Edited by Charles Austin ‘Bates. 


ramet arene are invited to send advertisements for criticism and suggestion ; to 
rtaining to retail advertising ; to send ideas, a emerge 


anything 
| -4- for the Caco of this department, PRINTERS’ 
ideas—this is h. 


inK is a clearing-house for 








HUDSON’S BAY COMPANY. 


It has often occurred to me that it is 
not a good idea to be too original. 
The fact was borne in upon me very 
strongly last week when I read in a 
New York paper of a Brooklyn cloth- 
ing dealer who marked the prices on 
clothing in his window by attaching 
thereto greenbacks of different denom- 
inations, The display was left in the 
window over night on one occasion 
last week, and in the morning a large- 
sized hole was found in the plate-glass 
window, and a large-sized ten dollar 
bill was missing. 

Mr. J. E. Kennedy, who has charge 
of the advertising of the Hudson's 
Bay Company, sends me from Winni- 
peg quite a number of his advertise- 
ments. They generally occupy a half 
column space, have a good display 
line at the top and the body set in 
good, clear pica. The advertising is 
some of the best that has come to my 
notice, and I understand it has been 
very effective. The only criticism that 
I would make on it is that there is too 
much room taken with descriptive and 
‘* literary” matter, and not enough 
given to prices. I believe in a pretty 
free and complete description of goods, 
but in as few words as possible. I re- 
produce one of Mr. Kennedy’s ad- 
vertisements, showing what I do not 
like : 


FAIRYLAND ! 


Aye, a veritable fairyland! Busy minds 
and willing hands have anticipated your com- 
ing, and have converted th’s palace of trade 
into a realm of wonders. The dainty products 
of Eastern looms, the silks of India and of 
France, the fleecy wools of Britain and Ger- 
many, the snowy linens of Erin, and the 
delicate laces of Switzerland have been woven 
into a grand harmony of color and form—the 
twin souls of beauty. 





Looking down long avenues of dress fab- 
tics and through dreamy, hazy vistas of 
cloudy laces and shimmering silks, which 
rival in coloring and variety the wealth of 
summer and autumn’s rich array, you pass 


from group to group to find new cauties rise 


at every turn and succeed each other like sun- 
shine and shadow over billowy fields. 

Artishere! It greets you in the beautiful 
designs of challies, silksand printed muslins— 
it peeps out from the folds of delicately shaded 
and exquisitely colored curtains, luxurious 
rugs and carpets, and hand in hand with 
VALUE bids you stay and be convinced that 
long experience in the markets of the world, 
coupled with vast purchases and the immense 
leverage which ample capital gives, have not 
been used in vain, and that the reputation of 
this Big Store for vALUE and RELIABLE goods 
has not been undeserved or unsustained. 





As a piece of writing it is exception- 
ally good, but for selling qualities my 
faith turns very decidedly to. prices 
and definite information. In all the 
advertisements there seems to me too 
much generalism, but with that criti- 
cism my fault-finding ceases. 

One of the cleverest things that I 
have seen in the way of an advertising 
booklet comes from Mr. Kennedy, and 
is entitled ‘‘Old_ Civility,” trans- 
formed. ‘‘ Old Civility” is a local 
street character in Winnipeg. From 
the first picture in the book I should 
judge that he was one of those old fel- 
lows who are to be found in almost 
every town, who pick up a living by 
doing odd jobs, and who, in time, 
become known to every man, woman 
and child in the place. Mr. Kennedy 
has taken this character, giving a 
picture of a natural on the first page 
and following it with four half-tones, 
showing the effect of different suits of 
clothing on the same individual and the 
possibilities of the proper expenditure 
of $10.50 in the Hudson’s Bay Com- 
pany. 

I can readily see how the booklet 
should have made a very distinct hit in 
Winnipeg. 

In conclusion, I think I may say that 
if Mr. Kennedy will put just a little 
less literature into his advertising and 
a great deal more plain, straight busi- 
ness—and there is not anything so 
plain or so straight as prices—he will 
be entitled to rank as one of the best 
of the advertisement writers of 
America, 

















THREE GOOD CIRCULARS. 

An attractive circular gotten out by 
Morton’s drug store in Highland, 
Kan., advertises a stock of wall paper, 
and is printed on the material it adver- 
tises. 

* 

Another very good circular is a neat, 
four-page affair, with a small feather 
pasted on the outside, with ‘‘ This 
will tickle you” in capitals, and in 
small type following, ‘* lf you properly 
apply it.” The announcement on the 
following page is: ‘‘ If profited by, 
will tickle you in a greater degree.” 

It is the advertisement of Mr. Speer 
C. Nelson, who has kept me from 
knowing where he lives by omitting 
the name of the town on the circular. 
I think it is a pretty safe plan to put 
the location, town and all, on every bit 
of printed matter that is turned out. 

* 


* 

The Michigan Stove Company are 
advertising Garland stoves and ranges 
to the trade in a series of unique circu- 
lars. The cover on one of their latest 
productions is printed on heavy, rough 
paper, which I take to be lining paper 
used by builders. The inside pages 
are printed on common, brown, butcher 
paper, and the parts are stitched to- 
gether with .the commonest of jute 
twine. The reading matter is straigh 
to the point and convincing. 

I do not believe it matters much 
what the shape of a circular is, so long 
as it says something ; that is to say, I 
do not think that novelty is an essential 
feature, although sometimes it may be 
desirable. As I have had occasion to 
say before, ‘‘what you say is more 
than how you say it,” and the form it 
is printed in is least of all. 





For a Grocer—( By E. L. Harmon). 


THAT 
HANKERING 


which most people have at this season 
for summer products is too expensive if 
gratified with the hot house varieties 
now upon the market. 

The famous Lenz brand of pickles, 
packed in bottles, are the best substitute 
for the fresh article ; although a trifle 
higher than many inferior brands, we 
have the satisfaction of knowing the 
buyer is 


SATISFIED. 


HIRAM FULLSTOCK, Grocer, 
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Fora Haberdasher—(By C. C. Hopkins). 


54 
YOUNG MEN 


have already left orders for our new fig- 
ured shirts for summer. They are young 
men who like style—nobody else wants 


them, 
Fashion don’t cost extra. 


Price is like plain ones. 





For a Hardware Store—By McD.). 


IF THE 
BLIND MAN 


who picked up a hatchet and saw will 
return same, no questions will be asked. 


SEE! 


GEO. WASHINGTON STEELE, 
$06 Main Ave, 





For a Contractor—(By McD.). 


We Put them 
Up for a Blind, 
Shutters, 


and do all kinds of additions to old 
houses. Can fix,your house to look like 


Send for estimate. 
JIM WOOD &Co., 
31 Pine Street. 


new. 





For Furnaces—(By Claude C, Hopkins). 


JOHN SMITH’S 
NEW HOUSE 


** coal-saving’’ furnaces 


WHY? 


You cannot learn as much as he did 
about furnaces and want any other, 
We’ve a book that will help you. 
John Smith’s “ coal-saving” 
furnace is but one of 480 now 
used in— 


Has one of our 
in it. 





For a Grocer—(By C. A. Bates). 


WE DENY IT. 


While it isn’t true that we are selling 
groceries for less than cost, we are com- 
ing very close to the other side of the 
cost mark in our prices. We want to 
get rich, of course, but we’re satisfied 
to do it slowly. Small profits satisfy us 
if they are numerous enough. 

He who runs may read this simple 
object lesson — 

(Follow with items and prices 
and make ’em strong). 








i 


| 
| 
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For a Jeweler—(By W. F. P.). 


A TELEGRAMS 


For a Harness Dealer—(By E. L. Couil- 
lard, 242 Main St., Springfield, Mass.). 


‘* THE MAN 


with a wart on his nose” feels no less 
uncomfortable than the owner of a nice 
horse witha poor harness, Now, weare 
a sort of *‘ wart removers to the harness 
trade’’ and can furnish you 


WITH A * WART-= 


less’? carriage harness, guaranteed in 
every respect, with nickel trimmings 
and honest material, for an even $25— 
really worth more. Any horse would 
feel proud with it 


ON -HIS 


back. It is a strongly, honestly made 
harness. It’s a beauty, and ‘‘a thing of 
beauty is a joy forever.”” Everybody 


NOSE 


that (please excuse). We also fix over 
your old harness, take the warts off, 
brighten it up, repair it. 





For a Grocer—(By J. R. Jerrard, St. Cloud, 
Minn.). 


PHILOSOPHERS 
SAY : 


There’s no eating in Heaven. The 
average head of the culinary department 
hopes with the philosopher. But since 
we must eat to live, let’s eat the best. 
The best is always the cheapest. Our 
line of groceries is complete, and you 
can always depend on it that they are 
pure and wholesome. We solicit a share 
of your patronage. Prices always con- 


sistent with quality. 
RAY SINS & CO. 





For Glassware—(By Claude C, Hopkins). 


TUMBLERS 
TUMBLE 
For a Day. 


To-morrow our 75-cent tumblers go at 40 cents 
per dozen, 
(That’s to-morrow, remember—not Tuesday). 
Monday night ends it. 





For a Grocer—(By C. A. Bates). 


LIKE 
CLOCKWORK 


is our delivery system, After quality comes 
cleanliness in handling, and after that prompt 
delivery. If the three appeal to your sense 
of what a grocery ought to be and do, we want 
your orders, 


A 


always d your i diate atten- 
tion, and it gets it, too. You feel it is 
about something important, something 
that should be attended to at once. Our 
"94, March, sale of diamonds, watches 
and jewelry should have the same effect. 
In many cases we are not getting the 
cost of our goods. Come and see them. 








For a Shoe Dealer—(By Jos. B. Miils), 


A Fair Exchange. 


The shoe that we are offering for $3 is 
indeed a bargain ; it is not a $5 shoe or a 
$4 shoe, it’s a $3 shoe for $3—there’s $3 
worth of good material in it, not as others 
count values, but as we count them— 
that’s where the bargain comes in, 

This is merely a change of values; you 
give us $3 in coin, we give you $3 in good 
material and workmanship. You’re ahead 
—so are we. 

LAST & STRING, 
The Up-Town Shoe Dealers, 
67 Wayne Ave. 





For eeuaiieaes 4 Claude C. Hof- 
3 MILES 

of 
HANDKERCHIEFS. 


We have enough handkerchicfs to reach 
from our store to— 

Does any one think we can sell three 
miles of handkerchiefs at usual prices? 

Never. Such a stock must go at prices 
like these : (Then give prices). 





For a Grocer—(By E. L. Harmon). 


Our Ancestors 
in the spring of the year collected the 
sap of maple trees in hewn troughs, after 
which it was boiled toa syrup in open 
kettles, This method for cleanliness or 
quality does not compare with 


The [lodern Way. 
We have just received a supply of Ohio 
maple syrup which, to start with, was 
collected in dust-proof buckets, strained 
and then evaporated in coils of galva- 
nized iron pipe, from which it comes 

pure and golden. 

Galloncans, - - $1.00 

Half gallons, - = 
HIRAM FULLSTOCK, Grocer, 














Classified Advertisements. 


Advertisements under this head, two lines or more, 
without display, 25 cents a line. Must be 
nded in one week in advance. 


WANTS. 
PROCURE estimates of Dodd’s Agency, Boston 


T= ST. NICHOLAS MAG a geet wants your 
attention, and ceserves i 


a Columbian stamps are bought 
) by E. T. PARKER, Bethlehem, Pa. 


XOX Simms ers rae re 


- values Columbian stamps (except 2c.) want 
. CRITTENDEN & BORGMAN CO., Detroit. 


\ ~ want to buy a 7-col. qu 7-col. pate linder. State 
price and terms. POS Rapids,Mich 


R= for small city city iy Temperate 
State wages and exp. “G.C “G.C.H Mgt Ink 


LLUSTR'D features for news 
HARPER ILLUSTRATING SYN., Golusnbus,O 0. 


beige wanted. Samplesand terms free. Send 
6c. postage. SWANK MFG. CO., Fremont, O. 


E MPIRE State Express ‘press Puzzle for advertisers. 
“4 ut candy. oe per M. Sample 10c. OUR 
E, Rose, N 


re G™ALL TALK ABOUT BUSINESS.” By mail. 
per, 40 cents; cloth, 75 cents. FRE- 
MONT " PUBLISHING CO., Fremont, Ohio. 


66 GMALL TALK - ABOUT BUSINESS. ” A 
catch: ‘ay klet tells about t free 
FREMONT PUBLISHING Co., ie, Ohio. 


C= CASH, CASH! Send ¢1in cash and we 
will insert 40 lines one time, or two lines 20 
times. Circulation 5,000. OUR HOME, Rose, N. Y. 
bg pe for Saturday ai and Aang ~4 papets. 
firs for qq 
HARPER TLLU SfiastiNa S SYNDICATE, Jolum 
us, ) 


N agricultural editor, of many years’ experi- 
ence and national reputation, is o = for en- 

ems. Address “ EXPERIENC care 
nters’ Ink. 


‘HE leading N. Y. dailies employ me to help to 
enlarge their dopey ists and advertis- 
ing patrona; pee and [’ll tell — how I do 
it. ALBERT B. KING, 89 William > Me 


NY one who wantsa good cine machine 
son aes save ee, money and — by eet 


n, of c 
OFF. Sk SEAMANS & Re BENEDICT, Ni New ‘York. 


7 OUNG man of ability, experience and some 
j o capi Ky woe meanness of aay trade 
journal, w! view to buy rm paper 
ferred. Address “ AB BILITY, ” care Printers’ 


S “Tame and’ now Tepresenting first-class per- 

fume and soap firm,wishes to make a change. 
as a large trade and well posted on tt ig 

= a preferred. “‘ ALEN DALE,’ 

Printers 

ADvenrisers in newspap newspapers, Lange: poem spare 


of their space for a — estab- 
lish ate a article, on a ae prods. 
address 8 
3028, New York City. 


BURY ‘SPECIALTY co., P 0. 
7 EWSPAPER men and advertisers use checks. 
< Why not use a check punch! If you are 


to date write us for commission off “ The 
ndard.” W. F. STARK & CO., 201 Center St., 
x Y. — agents wan 


NEw APERS, Poo samples, etc., dis- 
tributed in District of Columbia and ad- 
12. oy Ly nailed up; paint wall, bul 
—y mand fence advertising signs ; mailing 
and "addressing. HERMAN J. "ARTIN CO. 
Ww n, D.C. 
Wr can we do for you in Washin 
for adverti: 


rs, 


erate prices. 





and others executed at mod Inte 


ay 4 nage 
gto A’ IATED TR! DE & the, Capital by 
Wi n, D.C. 


writi 
PRESS, 918 F St., N. W., 
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NITIAL LETTERS, 12}¢ cents each. Cover all 

A nay active t ) ons Ss to — your 
page : a tive e 

HARPER iLO. 


1 
to-date YN rticulars. 
TRATI G NDI ATE, Columbus, O. 
appears but on 
ILHOUETTE : CUTE Something unt unique and 
fetching in the way of adve one. If 


you’re a retail advertiser it will pay i to see 
them. Exclusive use FS H. RK ILLUS- 
TRATING SYNDICATE, Columbus, Ohio. 
ad appears but once 
I ORTRAITS, 15 cents nts each, ¢ ofall the prominent 
people of of the rith "Many issued in advance 





. All 
oF for use in a “Prominent People” column. 
HARPER ILLUSTRATING SYNDI AsB, Colum- 
bus, Ohio. This ad a) appears b but once. 


At LESS THAN FIVE CENTS AN INCH we offer 
in out art publication, Idea! Masterpieces. Many 
n our art publication 
are copies of famous ay -—~ the thing 
for attractive adve Send 10 cents for 
roofs and _ prices. ’FITH, AXTELL, & 
JADY CO., Holyoke, 
ea ATION = by an adverti ma 
a novel and practical 
ideas. galeey at first not much of an object, as I 
am willing to have my abiliti oe tested on an eco 
pp basis, we - ke money for 
y person engaging me. Po ition in the East 
prutirred. No objection to traveling. Address 
OHN W. SCOTTFORD, care P. O. Box 606, Port- 
land, Oregon. 


HAVE been unc 


GR 


ful as an ad 





vertising writer and Tanager. Look up my 
record = ters’ Ink, M 7. (Will send a 
copy.) ant position sith lent large advertiser, pre- 


ferably bo mail order business ; write attractive 
displays, readers, circulars and booklets; 
eoceee rneccenes in systematically working 

ries up into rehases. Best references. 
EL MER DWIGGIN se E. 47th St., Chicago. 


( YORRESPONDENTS WANTED—Everywhere ! 
Bright, youpg newspaper men run across 
n 








pa news items daily tha as are ex- 
actly in PRINTERS’ INK's =e (2 They must be 
of interest to advertisers. 2] All cach, ‘hemp 


a sample item, and 


are wulocmned. Send alo 
on raged mail list, oo 


tbat name shall be pl 
bat you may receive the r regularly 

learn how to lend eftective aid toward making it ‘t 
better. dress all communications to PRI 
ERS’ INK, New York. 


ag tae INK likes to see what sort of circu- 


aid yor i 
this sort of literature, we want it! Tell your val 
to save it for us! Send us every Saturday all 
that have accumulated within a week. If wha 
you send is a larger lot than we receive from noma 
one else for the week, we will send you a silver 
: poon, and another and another, just as long as 
e lot you send is larger than comes from any 
4 person. Please observe : Circulars from 
newspapers or others who use them for the pur- 
pose 0’ pg E advertisements are what is 
wanted—not ord NE, | business circulars. Ad 
dress PRINTERS" IN NK, 10 Spruce 8t., New York. 


§ ins ADVERTISEMENT Wi WRITERS — We want 
about four dozen advertisements written. 
Persons who think that they can serve us advan- 
specu are invited to send for a circular con- 
ing information upon vuieh the matter to be 
repared may be based. W want each adver- 
isement to be A--— to occupy space of 
three inches, aingt colamn. The amount of 
matter to be set in Chat apace we leave to to the ad- 
vertisement constructor. ll ads submitted 


a 
sons that influenced the decision that it was bet- 
ter than any other. For further information 
address THE RIPANS CHEMICAL ©o., No. 10 
Spruce St., New York. 


- ++ ——___ 
BILLPOSTING AND DISTRIBUTING. 


R. H. JOHNSTON, advertising distributer. 

1531 Franklin Ave., St. Louis, Mo. 

H4ws BILLS, paners, etc., distributed. Ad 
. CROCKETT, Dexter, Maine. 
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ADDRESSES AND ADDRESSING. 
St NICHOLAS. 


ADVERTISEMENT CONSTRUCTORS. 
Sst NICHOLAS. 


" Ppeeemiie service at Dodd’s Agency. Boston. 


ERT M. MOSES’ ads are “ different from other 
people’s.” 
P-TO-DATE ads, They’l They'll plecee you. DU- 
PORT, N. Elm St., Westfield, Mass. 
HARLES AUSTIN paths, New York, 620 Van- 
derbilt Blag. Ads, c Ads, circulars, catalogues. 
ERHAPS everybody who who advertises in this 
column writes good ads. Perhaps BERT M. 
MOSES souk pistes om test of all. Why not 22 
write him! Lock Box 283, Brooklyn, N. ¥. 
Baa men es have the obaty; thez they evens no 


technical. ‘to Renee illustrate. WALTER ~ 
BRETT, $35 Central Park, West, N. Y. City. 
6é Bes: of Ideas for Advertisers.” 50 illus- 
tions. 70 styles of ready-made ads. 
Table of type. La is of ‘oy sugges- 
tions. Second editi Price «Sem ag 
D. T. MALLETT, nublisher- 78 Hreatie St ‘ty i 
UITE a number of manufacturing Canis 
and pharmacists have found m | ads and 
pad poe poont hs — eed to —— 
wens send aa 0 are inter- 
ested. CHARLES USTIN POR ATES. Vanderbilt 
Bidg., N. Y. 
‘IMES are hard, and to get new business 1’ll 
write ten recadl ad ads for $5, one ad for $1. Ads 
on special subjects cost = This isn’t a per- 
manent offer. It’s ‘or two _ weeks. 
5 a} if not puited. ERT M MOSES, 
Lock Box 283, Brooklyn, N. Y. 


WANT to hear from retail dealers who will 





willing to pay a fair th 

Send a check for $5 and I will write five ads as 

samples. If = on’t like them I’ll return the 

— A If as Tl x can pro ly 
arrangement. 


isfac 
CHARLES AUSTIN" BATES, TES. Vanderbilt Bldg., 
N.Y. “ Ads that sell goods.’ 
GOOD ad, like a good novel, to be realistic 
a and convincing has often got to pwd up 
| ey ter’s mind t won lIways 
itina Y lakes, like Jonah’s gourd vine, either. 
= the! ———- to dpe out a little “ printed —, 
f any 80! tter drop me a | 
ru meditate on ithetween es. ico oe kinder 
pase areund a or so before eas 
cial case. JED SCARBORO, Box 63, Station 





ADVERTISING NOVELTIES. 
ADVERTISING rates invariable in ST. NICH- 
CLAS 


N AZZAROTH—Beautiful calendar in colors. 
Send stamp. BIGGS, Box 645, Louisville, Ky. 


EWING machines will boom your circulation 
nro Go for cularsand prices. FAVORITE 
., 342 Wabash Ave., Chicago, Ill. 


Mrs wesc for electrot electroty es oe ee 4 

vermin-proof. Various siz rice 
lists. , * — need them. HEBER WELLS. 
8 Spruce St., New York. 


For the purpose of inviting announcements 
of Adverthing Novelties, likely to benefit 
reader as well as advertiser, 4 lines, 25 words or 
less, will be inserted under this head once for 
one dollar. 


+o 


BOOKS. 


ANGER SIGNALS, a manual of practical 
Yr for general advertisers. ice, by 
cents. Address PRINTERS’ INK, 10 

2 i “Tow York. 
902 IDEAS on advertisement composition is a 
pamphlet showing ninety different 
ways *. w tl the same moweaper aavertise- 
ment can be displayed. Advertising managers, 
—, fe and others should have a 


Sent by mail for 25 cents. Address THE 
INLAND PR PRINTER CO. publishers, 216 "Monres 





r 


CS 1 tters. typewritten, $1.25 per 100 

rders promptly executed. Envel- 
opes addressed ; esses furnished at low rate. 
G. P. VAN WYE, Masonic Temple, Chicago 


HAVE a list of 7,000 of the best people in — 

districts of South Carolina. List has never 
been used for circularizing. Will sell or rent. 
What’s bid! Address “ SOUTH CAROLINA, 8 
care Printers’ Ink. 


81 tax —- for directory 0! of Daviess Co., Mo., 
= yers. Over 5,40 names, p. 0. address 
Epations of each. Address WES. L. 
ROBERTS IN, Gallatin, Mo. 
JERSONS who have facilities for bringing ad 
vertisers and consumers a contact _— 
Hote of names and 
4 lines, 25 words or — under this head ones 
for one dollar. Cash with order. 
L™ of 1,500 names of the most prosperous 
gay Ue Socom. the most prosperous 
pong. Bo rand who have money to 
pay x at they want = who are not drummed 
death. Pri with order. 
WM. H. SMITH, » © Fairfield, Maine. 
a. 
SPECIAL WRITING. 


7OU wrontt regret using my “ed. copy.” The 
ple like it. It increases circulation. 
G. T. HAMMOND, Newport, R. I. 
y 7 ILL mail three lar size bottles Persian 
Corn Cure, best in the world, for follow 
ing oe notice: * hes tyr bottle on} 
Sorp Care ree by mai M. COHN, 332 W. 5is 
» New York.” 











+o 
ILLUSTRATORS AND ILLUSTRATIONS. 


ST NICHOLAS. - 

V TOOD ENGRAVING. Best ore only. H. 
SENIOR & CO., 10 Spruce St., N. Y. 

l ESIGNS, sketches and illustrated ads drawn. 
E. LUTZ, 165 West Ave., Buffalo, N. Y. 


TO LET. 
ADVERTISING space in ST. NICHOLAS. 





ve LET—Front office in building No. 10 Spruce 
Street. Large ends —_ lighted ; steam heat ; 
electric light; size about 25x40. Can be subdi- 
vided into several offices. Rent, $50 a month. 
For further particulars address GEO. P 
ROWELL & CO. 

a oe 


STREET CAR ADVERTISING. 


Vy 7RITE TO FERREE, First National Bank 

Bidg., Hoboken, N. J. 
I IG inducements for advertising on the ele- 
vated railways New York, Brooklyn and 
street cars everywhere. Rates and original 
sketches free. COHN BROS., Temple Court, N. Y. 
———- +> 


PREMIUMS. 


66 POX o’ Brownies” (rubber pag retail 
25c.). EAGLE SUPPLY CO., New Haven,Ct. 
Ov’E catalogue has the best premiums. HOME 
BOOK COMPANY, 142 Worth St., NewYor:. 
Girne machines half price to ———- 
free. AM. MACHIN E CO., Chicago, Il. 
St. NICHOLAS celebrates his twenty-first birth- 
day so successfully that the first edition of 
the November number is all sold. 
TEWSPAPER premiums. The latest ideas in 
parts and complete books. ARIEL BOOK 
CO., 1113 Market St., Philadelphia. 
[Paes ms -Soving machines are _the best. 
Will increase your circulation. FAVORITE 
MFG. CO., 342 Wabash Ave., Chicago, Ill. 























ADVERTISING MEDIA. 


a. neonate. A maker of a brief 
4 and compact treatise. 


)1 CENTS a line for = ad. Circulation 5,000. 
#2 OUR HOME, Rose, N. Y. 


4 LINES $1, for trial ad. Circulation 5,000, 
OUR HUME, Rose, N. ¥. 


D Nephi 73 GUIDE. Mailed on ~% # of 
STANLEY DAY, New Market, N. J. 


ARDWARE DEALER’S MAGAZINE, 25c. a 
line. Send forcopy. 78 Reade S8t., N. Y. 
Aw — advertising in PRINTERS’ INK 

to t amount of $10 is entitled to receive 
the paper for one year. 


A DVERTISERS—Only 10 cents per line ; cireu- 
PX lation 20,000. Best medium on earth. CRIPE’S 


COMMERCIAL REPORTER, Marion, Ind. 


Ts OPTICIAN AND JEWELER guarantees 
circulation 25,000 —— each month ~ aaa 
people who buy. $6 Maiden } Maiden Lane, New Yo 
=! ‘PRINTS—All sizes ; ones low prices ; eel 
fea ao ews service. dy i )N 
PRINTING "COMPA NY, ib Vandewater St., N. Y. 


TS METROPOLITAN AND RURAL aed 
Y., an agricultural and family journal, is- 
sues over 500,000 monthly. It pays advertisers. 


[HE HEARTHSTONE, 285 Broadway, N. Y. 
rgest age in-advance circuiation of any 

similar monthly in the United States. Send for 

rates and eee le copy 

K NOW whata puller is? HoMES AND HEARTHS 


is a iO, 000 monthly ; household journal ; 
dt to WATTENBERG’S 











40c line Gen 


arly 2 
AGENCY, PA Park Row, N 


fh Church Press Association, Incorporated, 

publishers of oss 008 Church Magazine3,com 

bined circulation, 35, Samples and rates on 
application. 103 18th St., Phil’a , P 


T° extend your Canadian business use the Do 

minion Newspa: oth List (60 pape rs). Rates 
very moderate. Fea s liberal. Address 
ADA READY PRINT CO. Hamilton, Ont. 


af ERTISING in new apapers — Yor cir- 
4 ulation” means * BUSI ” For partic 
ulars address A. FRANK RIC Ht ARDSON. ‘Tribune 
Bidg., N. ¥. Chamber of Commerc:, Chicago. 


PRINTERS’ INK. 
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COVER the State of Indiana, 13 leading dai- 
lies. FRANK 8. GAY, 12 Tribune Bidg., N.Y. 


== New York WEEKLY Tres has an 
irculation among honest people. Its dis- 

play rates are 25 cents a line,with noextra 

for Sy Sond for sample copy, and see 

how it is improving. 


FRsteenry PAPERS—16 am special agent for 
all the official and 1 rs of the va- 
rious fraternal eng One inc 
18 of the best pa; , will cost 
nished on §) ts of Masonic, Royal A 
num, A. O eo iehts of Pythias and all oth. 
_ of this 2 3. Send for list an GEO 
KRANTZ, Special Agent, 1 oe Wat Mth St., N. Y. 


MERICAN SWISS = he (Amerika- 
nische Schweizer Soles The only or- 
n of the 300,000 Swiss ion in the United 
Swiss Legation in Washingto nd the authori. 
w tion in n a e autho 
ties in Switzerland as medium for all ~~ 
conmumnlontionn To > sell your goods to clan- 
aim Swiss you must buy space in their national 
ne per Advertising rates 20 cents a line for 
one cp me, or #25 an inch for a year. Offices, 116 
Fulton St., New York. 


| re 8 ERIENCE is a great teacher. prsectan 
4 taught the Beethoven Organ a firm 
whom it was hard work to induce to oy the ad- 
vertising columns of the AMERICAN FARMER AND 
= NEws—that the AMERICAN FARMER AND 

FARM NEWS was the best advertising medium in 
the United States for them, because it sold more 
organs and pence for them then any other pa- 
pe r on their list, several of which claimed circu- 
ations much greater than is proven and guaran 
teed by this model farm oo Won't you 
give it a trial! GEO. 8. BE rn Manager, 
193 World Bidg , New York City. 


‘[aaee are very few concerns that have or 

can hope to have over 5,000 customers. This 
seems to be about the limit of an ordinary trade. 
If this is true, then it would seem a reasonable 
peacomseeg for every thrifty business to have a 
medium of communication between that busi- 
ness and their customers—in which to say all 
(and more) that their traveling salesmen are in- 
structed to say and in which to illustrate changes 
of st oe and prices and rec en nen of their 
goc ete., ete. In other words. o paper r such as 
can be furnished by W. P. WHEELER, 132 Nassau 

. ¥. You can’t beat common sense, an 


this i is common sense. Try it. 





= 








A PULLING ADVERTISEMENT. 
(Suggested by the Texas Pill Roller Man.) 
“* You're pulling i in to the Vile Medicine Depot, where you will get free with each cash 
purchase, etc., etc. 
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NEWSPAPER INSURANCE. 


[=z nS proven resent ges nd future busimess by using 
8ST. NICHOLAS. 
N CIRCULATION N—What made London Tit- 
Bits? How did Answers reach 700,000! 
Pearson’s Weekl .s ny MS, a Yor ! New York 


Press and Ad in 
ear! one Snewor FREE NSURANCE 1 
E CO IN COMPANY, No. 173 Broadway. 
New York, is the only agency in the United 
— for making contracts wit newspapers for 
use of coupons. Write or call. ae happy 

to confer with business managers 


aa aE OC 
ELECTROTYPES. 
APYS DYERT INNS ELECTROTYPES, ime 


pe. 
NUM & COC., s Klectrotypers, N New Haven, Conn. 


H°s%, to a cuts for nev newspapers or maga- 
ractical wa: 


Ap , in a practical es- 
tablishment, by a practical ructor. Address, 
for terms, etc C. BETTER, 76 Dearborn St., 
Chicago. 

Wr RITE i=. stating size and quantity of elec- 
pee eke require, whether wood 

or ake’ backed , and receive quotation which 

will save 7%. money. E. T. KEYSER, 15 Beek- 

man St., 

CO LUTYPE is preferred by advertisers be- 

cause it is 10 per cent cheaper than other 

wood or metal! base cuts; it 4 - for oF mailing 

purposes you save the cost of cu 

wood as well as a special cut die. Geiluty 
ope nery manufactured by the 
AN CO., Baltimore. Md.,U. 8. A. 


———.—— 
ADVERTISING AGENCIES. 
A™ indorse ST. NICHOLAS. 


GIVE Dodd’s Agency, Boston, a trial. 


4th St. 
oueen. Advertising and Purchasing 
Agency. 19 East 14th St., New York. 
a a. ‘City and country rs. 
A” See W. PLAUE, 82 52 Broadway, Py 
8. mmeee . Newspa: Adv. 
N. Bridgeport,Ct. Ads Solicited forall roy 
SOLICITOR. la acquaintance among advrs. 
. INTER-STATE ADV. AGENCY, ae a 
; $9 ra 
100 FLETCHER ADV. AGENCY, Glevdand, o. 


aff have in mind 1d placing a line of advertis- 
ae ad Ci L. CRANS, Room 4, 
No. 10 Spruce St Y. 
shes) intend to ie in any manner in the 
C., consult us. HERMAN J. MARTIN CO., 
1902 7th St., Washington, D. C. 
¥ you wish to advertise an 
any time, write to the GEO. OWELL 
ADVERTISING CO., 10 Spruce St., New York. 


ICKS’ New: r LAM ieeee Agency, 
H WILLIAM S, proprietor, 


uu St., New York. 
A LIVE Washington eter in Fim exchange for ad- 
vertisin, 


‘rite us. 
yon weston J. 


GR EO. $ GRANTS. 6 epeial sprgial savertising agent for 


I EADING dailies, circ. 6,000 


hing anywhere 
R 


Fapace in you 
NCO., 1902 7th St., Wash., D.C. 


Cz FULLER’S NEWSPAPER ADV. 
AaENCY. 112-114 Dearborn St., Chicago, » th, 
Temple Court, New York Established 1 Es- 
timates cheerfully furnished. 


YONGRESS is in session. We are correspond- 
and reporters for newspapers all over 
Write us. HERMAN J. MARTIN CO., 
1902 ven St., Washington, D. C. 
A A. J. JOHNSON, 
. 261 ns N.Y. City, 
r advertising 
advantageously anywhere. 
is figures. 
wa ictal for advertising space in 
Music AND DRAMA and leading magazines 
pe pene — for first-class business, if of- 
fered immediately. Send copy and state time. 
INTER- “STATE ‘ADV. AGENCY, Kansas City, Mo. 


PRINTERS’ INK. 


MISCELLANEOUS. 


NICHOLAS. 

E PITOMIST, E-pit-o-mist. A maker of epitome. 
4 

rn". - ~~“ dealing with Dodd’s Agency, Bos- 


Vaxon — 8 
‘ters’ Rollers. 


$18 SAFE. W We pay freig! 


y freight. Send og circu- 
N SAFE CO., Elgin, I 
— anal 


FOR SA LE. 
ADVERTISING space in ST. NICHOLAS. 


Dace with Dodd’s Agency, Boston. 


G ooD winery — from advertising in THk 
3 6Epirom 
UYER ej two novelty jalties. A. B. 
Bs DODGE, Manchester, N es 
$1 BUYS 4 lines 50,000 co _ proven. 
e WOMAN’S WORK, Atl Athens, 
8 000 BARES oF ,occup’n, p. o. address, 
9 $1.50. GEO. . HOY E, a Kansas. 
g== cabinet photograph a and 35c. and receive 
12 miniature photos. oPAIRFIELD, W w ind 
Gap, Pa. 
jror SALE—One-half interest in a well estab- 
my TS. ewer ya cael business. Ad- 
“F.S.” Printe 
FOR s — or lease, aaa country newspaper. 
in Rowell’s 93 Directory and address 
JOURNAL. West Bend, Iowa. 
95 INCHES of solid brass rule. How much 
» mj Imprint upon request. L. S. PLAUT 
& CO., “ Bee Hive,” Newark, N. J 
6x9 colored or white circulars. 
50,00 or 100,000 for pla, 
and new type. LANDON PT .CO., Combes, ping 
RARE chance. For sale, a whole or half in 
terest in an evening 0 The only even 
ne fe daily in a city * t people. Address 
= * care Printers’ I 
FUANBsoMe ustentionea and initials for mag 
Penge Hs, ee and neral printin, 
inch. § 


arth aap pase heute tee alfa 


YEW newspapers. A . A list of the names of the 
i a newspapers — ge fur- 
nished on application. For address 
RIDGE MFG. CO., Box 375, «a N. J. 


| ae SALE—Plant of daily paper in a thrivin; 

city of 10,000 population. Price _ Woul 
lease to ri, ht part pee. Paper started i a” 
1891. Apply to P. O. Box 1180, Middletow: 


2 TAKES IT—Weekly new: zens 

$3, 000 job office; will inventory $2,500 

paying investment. Must sell on account for’ iit 
ealth. Ad. E. J. LUTHER, West Duluth, Minn. 


OR SALE.—A daily and weekly _ ublican 
York, or in city of 20,000, thirt les from 
New York, or will sell interest to J re 1 man who 
will « X.,” care 


tak 
Printers’ “nk. 
Laas bought, sold or rented. Valuable 
lines of fresh letters always in stock for 
rental. Write for lists and prices. Medical let 
ters a aw 6 A. i FFI GWELL & CO., 112 
Dearbo: icago, Il. 


WING to retiring — business we have the 
sonore % to offer, al! in first-class nog 
One Babcock standard drum cylinder 
of bed 39x53in.; rack and screw di ~ ~Toy 
air springs ; automatic back-up; all modern im 
One Potter first-class drum eylin- 
oh ee 34x52; rack and screw dis- 
tribution; has t bed hook. One Emmerich 
& Vonderlehr Geaar's ne eee Reet 42in. 
wide and an h up to 9 feet. One flocking 
machine, adapted for re sheets and ar- 
ranged to avoid the esc: of flock. One San- 
born oom r cutter, atin. and — One Otto 
gas en 
Sochinery n be ing at ou 4 
WIGGINS” SONS. 124 Clinton Place, New York. 
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SUPPLIES, 


yas BIBBER’S 
Printers’ Rollers. 
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DISTRICT OF COLUMBIA. 


LERT advertisers re ertise in WH FIELD'S 
WASHINGTON, W: 











ge mE TIOMEES gives circulati to its 
for eC 


Ll We Water St., 


ent ING saplien business when noth- 
ing else will ST. NICHOLAS. 
fen ~ PAPER is paeaee with ink manufact 
we the W. D. WILSON PRINTING INK 
CoO., L't’d, 10 Spruce St., New York. Special prices 
to cash bu. uyers. 


pPArzE DEALERS— M. Plummer & Co., 45 

Beekman St., N. Y., sell every kind of paper 
used by printers ‘and publishers at lowest prices. 
Full line quality of Printers’ Ink. 


‘HECK THE INSERTIONS OF YOUR ADS— 
/ For #2.50 per 100, or $5.00 per 1,000, I will fur- 
nish cards which are the simplest and most com- 
plete method of keeping track of the oo 
of your advertisements ever invented. The 
P. Rowell Adv. Co. have used them for the = past 
twelve years. A 
Spruce St., New York. 


N EWS INKS. 
Best in the world : warra 
I want orders, accompa) om a —. in full 
ment—not otherwise. 8 xe free 
at any railroad or sfeamanaet =e N. 
500-pound barrel at 4c... : 
250-pound barrel at te. 
1-pound keg at 5e ° 
50-pound keg at bye. 
25-pound keg at 6c...... 
CHECK WITH ORDER—EVERY TIME 
Send copy of paper and tell kind of press used 
and temperature of pressroom. Satisfaction 


guarant ress 
WM. JOHNSTON, 
Foreman Printers’ Ink Press. 
10 Spruce St., New York. 


NEWSPAPERS 
ann PERIODICALS. 


Advertisements under er this hea head, two lines or more 
without di. ay. 25 Brey a line With dis- 
lay or black rice is 
ws cents a line. Man be nc aeclod 
in one week in advance. 


— & COOK, 19 








CALIFORNIA. 


] OS ANGELES TIMES leads in dai Cali- 
4 





fornia. Sworn c' irculation 13,000 d 


CONNECTICUT. 


Ry '-4 HOME JEWEL, New Haven, Ct. 
A High-Class Magazine. Will pay advertisers. 


THEDAY New London, Conn., invites compar- 
ison with. any paper in its own field—Eastern 


Connecticut. 
New Haven. 


T h e Houschold Pilot 
every State and Territ’y. 


weexcy TIMES: Hartford, com. 


Circulation extends in 
THE HARTFORD TIMES. 
W. O. BURR, Publisher. 














ddress WM. JOHNSTON, 10 , 


GEORGIA. 


‘E.HE ENTERPRISE, Smithville, Ga., all home 
I 
print: 1.000 subscribers. 








ILLINOIS. 


yy its issue of March 2th Print 
wil ‘ish 





use 

got” "Contributions 

who deem themselves 

an article. If use is 

*" response to this 

invitation, due credit will be given, and our cor- 
respondent will be entitled to a year’s subscrip- 
py PRINTERS’ INK in payment for service ren- 





LLINOIS—In its issue of April 4th PRiIvTERs’ 
INK 4 publish an article on the subject: 
What rs shall an advertiser use reach 
ponte Pot f illinois!” Contributions are in- 
ifrom persons who deem themselves compe- 
such an article. If use is made 
ropeae to this — 


cae 

nt repare 

of any erticle sent in, in 

tion, due credit will be giv: and our 

spentens will be entitled toa ‘your's subscription 

: , tS eee Ink in payment for service ren- 
ered. 


INDIAN TERRITORY. 


NDIAN ee oe its issue of April 11th 

PRINTERS’ I K will publish an article on the 
subject : “* W hat rs shall an advertiser use to 
reach the people o' Indian Territory!” Contri- 
butions are invited from 


m persons who deem them- 
selves competent to prepare such = article. 








If 
use is made of any article — in, in response to 
this invitation, due credit will be given, and our 
correspondent will be entitled to a year’s sub- 
scription to PRINTERS’ INK in payment for serv- 
ice rendered. 





INDIANA. 


[{PrToMIsT. 
4 








ND!IANA — In its issue of April 18th Print 
ERS’ INK will publish an article on the sub- 
gets “What papers shall an advertiser use 
ch the ple of Indiana!” Contri- 
butions are invited from persons who deem 
themselves competent prepare such an 
article. If use is made of any article sent in, 
in response to this invitation, due credit will 
be given, and our correspondent will be enti- 
tled to a year’s subscription to PRINTERS’ INK in 
payment for service rendered. 


IOWA. 
OWA-—In its issue of April 25th | PRINTERS’ 
Ink_ will publish an article on the sub- 
Il an advertiser use 
Contribu 





tions are invited 

selves competent to pre 

use is made of any article sent in, in response to 
this invitation, due credit will be given, and our 
correspondent will be entitled to a year’s sub- 
scription to “ial INK in payment for serv- 
ice rendered 





MAINE. 





Rurus H. Jackson, Bus. M 


Daily issue exceeding 12,000 copies. 


Weekly issue exceeding 7,000 copies. 


The advertiser who will use but one paper in 
Connecticut will select the Hartford Times. An 
pose meee of $500 devoted to a judicious con 

tract coverin: = te year’s advertising in_this paper 
will bring better results than twice the amount 
divided among a dozen or two of the best of all 
the others —PRINTERS’ INK, Feb. 14, 1894. 


New York Office, 73 Tribune Building 
PERRY LUKENS, JR., Manager. 


BANGOR COMMERCIAL. 
J. P. Bass & Co., , Publishers, Bangor, Me. 
uae average, re, nearly 5,000 copies. 
Weekly average, over 4, 000 copies. 


The daily and weekly editions of pig Com™ 


New York Office, 73 Tribune eames 
PERRY LUKENS, JR., Representative. 
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KENTUCKY. 
oa ET to 4 
Ww4s sell es to en ? KEw. 
‘(THe LEADER is the only ny in a 
Keatucky, whose circulation is guaran 


by the ‘American New: wspaper Directory for es 
with $100 forfeit. Its ulation is also the 
n. 


MASSACHUSETTS. 


Nive BEDFORD (Mass.) JOURNAL. Daily aver- 
aes over a. ‘Remember us when placing 























ier «nro advertiser can afford to omit the Brock- 

m ENTERPRISE that wants to reach 

Sgathehstere Massachusetts. HORACE DODD, 
ady, agent, Boston.”—Printers’ Ink, Feb. 7. 


MICHIGAN. 


FREE ::: Will insert your ad free if we 











PRINTERS’ INK. 
A COMPARISON sa __ 


During 1898 the New York EVENING 
POST contained 2 per cent more cash 
advertising than any other evening 
Ports in New York, a visible concession 

is aaa value as an advertising 


ADVERTISERS « Keep your eye on 
GODEYS 


because the reasiee | are getting, 


£6 @ tor poe price of 1,”” 
which means—“ Pract penig your choice of any 
American Periodical Free. 


NORTH CAROLINA. 
fos CAUCASIAN leads in the State. 
largest paid-up subscription. 


( ur Southern Home,40p. mo. Immigration jour 
nal. Cir’n large, advg rates low. Hamlet,N.C 











Has the 








don’t prove gu every month. 

oom be ‘Month, Detroit, Mich. 
MINNESOTA. 
INNEAPOLIS TIDENDE has the 

| culation of any Norwegian-Dan 





st cir- 
paper 


OHIO. 


| USKINGUM FARMER for Southeastern Ohio. 
$5 an inch this year. Zanesville, Ohio 











CF PAUL GLOBE, Salty es Gunter oe 
stars, Boo 20,000. Eastern office, N 17 Ti 
ple Court, New York. C. E. 


ELLIS, manager. - 
The Housekeeper, sigan 
Home Paper. PayS Advertisers. 
MISSOURI. 











OREGON. 
GQENTINE 


MEDIC TAL SENTINEL 

MEDICAL SENTINEL, Portland, Ore. Indorsed 
by State medical societies of Oregon, Washing- 
ton, Idaho, Montana and No. Dak. Has no rival. 


PENNSYLVANIA. 


r 








EROLD DES GLAUBENS, St. Louis, Mo. Est. 
1850. Circulation 33,000. Brings results. 


QCRANTON (Pa.) REPUBLICAN has the largest 
circulation of = Scranton paper. 





'.’HE HOME CIRCLE, St. Louis, Mo., is the best 
advertising medium in the West. 75,000 
copies oe wage month. 50c. per agate line. Estab- 





a i pnig monthly, St. Louis, has 
issue of 30,473 a guara’ nteed by 
Gusericen Ne apex tory, a larger circula- 
tion thanany other medical journal in the world. 


NEW JERSEY. 
THE EVENING JOURNAL, 


JERSEY CITY’S 
FAVORITE FAMILY PAPER. 
Circulation, - - - - (5,500. 
Advertisers find [T PAYS! 


NEW YORK. 
GT NICHOLAS. 
[HE le Roy OY) GAZETTE is @ first-class 


weekly new: 
i trial =z a. in Watertown (N. Y.) 
HERALD—3v,000 readers. 























to use THE 


OR any good business it will pa. 
I J) Curistia k City. 


TIAN ADVOCATE, New Yor! 


XX] EWBURGH. N. Y. Pop. 25,000. The leading 
newspaper oy and semi- weekly JOURN AL. 
Als TIMES UNION, every even- 
i al WEEKLY TIMES reach everybody; 

circulation. Favorite Home paper. _ 
365, 000 COPIES were required for the 
pumber of THE 

be much larger this year. i paler eggs 
0 


circulation of the April 
” WORLD fo: 

particulars going Soy Hard subscribers. 

_— jiculars mg oly e publishers, 8. H. MOORE 











r 93. Is sure to 
‘k Place, New Y: 





‘'y M. TDPyOIs popular periodicals, THE PEO- 
* PLE’S HOME JOURNAL end THE ILLUSTRATED 
Home Guest. Sworn circulation, 500,000 copies 
each issue. Advertising rates, $2.00 per agate 
line. less time and space discounts. For sere 
copies and further rticulars address F. 


LUPTON, publisher, 106 & 108 Reade St., N. Y. 


Pitteburgh PR SS has the targest circuia- 
tion rating of any RES n that city,viz: 40,964, 


YARK’S FLORAL MAGAZINE, Libonia, Pa. 





Monthly agri Me circulation. Adver- 
tising office, No. 517 Temple Court, New York. 
= E. ELLIS, ma er. 


HE WAYNE INDEPENDENT is the only paper 
in Hon le, Pa., to which a guaranteed 
circulation rating will be accorded in the new 
edition of the American Newspaper Durectory 
for 18%, which will appear May ist. The correct 
ness of the rating is guaranteed by a $100 forfeit, 
offered by the publishers of the Directory to any 
show ood the circulation of the 
. The circulation 
500, is “also 3 than any other 
paper in| the place is credited with. 


RHODE ISLAND. 


4 i NEWS, Providence, R I., every evening, 
ONE CENT. 10,000 circulation. 








WASHINGTON. 


QEATILE TELEGRAPH. 
y 












CATTLE TELEGRAPH, the leading 
Democratic daily north of San Francis*o. 


WISCONSIN. 


K"taeeset Milwaukee, Wis 
4 _ligious newspaper in Wiscons 
TISCONSIN AGRICULTURIST, Gasins: Wis 
Largest circulation of any English paper 


in Wisconsin 
CANADA. 


ae MANITOBAN (Monthly Magazine), Winni- 
4 peg, Man. Circ.,3, 116 ; largest, 9,000. . 20¢. a lin aline. 


CENTRAL AMERICA. 


PANAMA STAR AND HERALD — D. and w.; pub. 
at Panama ; est. 1849. Eng. and Span. editions 
cover Mexico, Cent. and So. America. Cir., 27,000. 
ANDREAS & CO., gen. agents, 52 Broad St., N. Y 








= leading re 
in 
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Sample Copy Editions. 





Mr. GeorGE D. KING, who lives 
at No. 1134 Dean street, Brooklyn, 
and is in the business of preparing 
most attractive circulars for advertisers 
who think that to advertise by circular 
is wise, has compiled a very complete 
list of the live advertisers doing busi- 
ness in New York City. There are a 
great many such. In numerous cases 
Mr. King gives the name of the mem- 
ber of the firm with whom the adver. 


tising solicitor should confer. The 
list, we believe, contains in the neigh- 
borheod of 2,000 names. Every one 
of these persons is, or ought to be, a 
reader of PRINTERS’ INK, and for the 
purpose of interesting them, and secur- 
ing subscriptions, a sample copy of 
the issue of Wednesday, March 28, 
will be mailed to every address on the 
list. Advertisements for that issue 
should be sent in one week in advance, 











Hotel Editions. 


The Hotel Red Book, published by the United States Official Hotel Di- 
rectory Company, whose offices are at the Grand Union Hotel, New York, 
contains a list of all the first-class hotels and summer resorts in the United 
States and Canada. ‘The number of these is between fifteen and twenty 
thousand, and every one of them would do well to subscribe to PRINTERS’ INK 
for the instruction of the proprietors in the art of advertising, and to afford 
their guests a weekly intellectual treat, and teach them how to do business 
wisely and profitably after the tour or vacation is over. For the purpose of 
directing attention to the merits of ‘* The Little Schoolmaster in the Art of 
Advertising,” and of obtaining subscriptions thereby, a sample copy of PRINT- 
ERS’ INK will be sent to every one of these first-class hotels and summer re- 








sorts as follows : 

From Alabama to New Jersey, inclusive, the sample copy sent will be of 
the issue of Wednesday, April 4th. 

From New Mexico to Quebec, inclusive, the sample copy sent will be of the 
issue of Wednesday, Aprii 11th. 

Advertisements intended for either issue must be in hand one full week in 
advance. 

Newspaper men, who desire to direct the attention of hotel men to the 
merits of their publications as a medium for summer resort advertisements, 
will do well to avail themselves of these issues of PRINTERS’ INK for placing 
their arguments where the hotel men will see them at the time when they are 
making plans for advertising intended to influence the tourist and the summer 
boarder. For further information, address, 


PRINTERS’ INK, 
10 Spruce Street, New York. 
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PRINTERS’ INK. 


A JOURNAL FOR ADVERTISERS. 


a= age pony, Wednesday. Subscription 
Dollars a year. Five Cents a Sone ; 

A By FE No back numbers. 
rinted from 


lates, it is aware 
oft sy a new editlo 


ion of five ome 


on to $15, large! ber at three d 
co! ‘or ora r number a ‘ol- 
lars a hundred. 


«@ Except by special assignment, PRINTERS’ 
INK does a4 invite contributions from persons 
who expect the return of un manuscript or 

to be paid for their contributions. 


GEO. P. ROWELL & CO., 
Eprrors anp PustisHers. 
No. 


OrFrFicgs: 10 Spruce STREET. 








NEW YORK, MARCH 21, 


PRINTERS’ INK’S CIRCULATION, 


Average for last 13 weeks, - 13,577 copies 
Last issue, - = 15,900 copies 


1894. 





CHEAP advertising, like cheap shoes, 
cheap lawyers, or cheap doctors, is 
generally dear at any price. 


WHERE will advertising pay? Ina 
paper that is in touch with the people, 
and reaches the home and the fireside. 


In the Jnter-Ocean of March 4th 
Siegel, Cooper & Co., one of Chicago’s 
largest dry goods houses, advertise to 
sell groceries, wines, liquors and ci- 
gars, and teeth extracted free. Their 
savings bank pays four per cent interest, 
and is conducted without the usual re- 
quirement of a sixty-day notice pre- 
vious to a withdrawal of deposits. 


Mr. CHANDLER, business manager 
of the New York Jndependent, told 
PRINTERS’ INK’s informant that Mr. 
Bradford, of the N. W. Ayer & Son 
Advertising Agency, told him that the 
amount of the advertising sent out by 
that agency in January and February, 
1894, exceeded that sent out in the cor- 
responding months of 1893 by more 
than $400,000. How is that for a 
business revival ? 


A DRUGGIST in St. Louis, Mo., and 
a dry goods house in Memphis, Tenn., 
advertise that they will present pur- 
chasers at their stores with a key. 
Among the keys given away each week 
is one which fits a prize box in the 
store. The prize offered by the Mem- 
phis firm is $25 in cash. ‘The result is 
published each week, giving names of 
the lucky person and two other custom- 
ers who happen to be in the store 
when the box is opened. 


PRINTERS’ INK. 


THE merchant who advertises is able 
to whistle during hard times. The 
creditors of the other merchant often 
have to whistle. 


THE ART OF ADVERTISING IS 
NOT PATENTABLE. 


Somebody has recently attempted to 
patent an advertising idea. The ap- 
pellant claimed to have invented a proc- 
ess to secure the reading of advertise- 
ments in newspapers. This was his 
plan: A numbered picture is issued 
with each paper, and the advertiser 
prints as a part of his advertisement 
an offer of some artic.e of his stock in 
return for some one of the numbered 
pictures. The following is a sample 
of the proposed advertisement : 

Beit’s Homa@opatuic Famity MEDICINE 

Case FREE. 

For yesterday's Xecorder tintograph of the 
view of Union Square, numbered 349, we will 
exchange free our popular homeopathic fam- 
ily medicine case, containing twenty different 
standard remedies, sufficient for the treatment 
of the ordinary ailments in any family. Full 
directions tor using accompany each case. 

Bevy’s Hom@opaTuic PHARMACY, 
3 Vesey Street, New York. 

It was assumed that every advertise- 
ment would be read by the purchaser 
of the paper, in order to see whether 
any advertiser makes an offer for the 
picture bearing the particular number 
issued to him with his paper. The 
Patent Office had to deal with the ques- 
tion: ‘‘Is this series of acts an art, 
such as is intended to be protected and 
its growth promoted by the patent 
law ?” It arrived at the conclusion that: 
‘*Since the process, if carried out, 
produces no physical effect, but only a 
state of mind in the purchaser of the 
newspaper amounting to a predisposi- 
tion to read the advertisements and 
there ends, unless the reader wills 
otherwise, and since the process is not 
specified to include any fair and legal 
method of selecting the number of the 
picture of which the holder is to be re- 
warded, it is considered that the claim 
cannot be allowed.” Messrs. Glascock 
& Co., patent attorneys, 606 F St., 
N. W., Washington, D. C., write to 
PRINTERS’ INK under date of March 
8, 1894, concerning this case, that: 
‘‘The theme of the alleged invention 
is undoubtedly novel if not patentable, 
and it would seem that a copyright 
should have been applied for instead 
of a patent.” 


+o 


Morte space is wasted by too much than too 
little statement.—//, Senior. 








PRINTERS’ 
CONSPICUOUS NEWSPAPERS. 


The publishers of the American 
Newspaper Directory recently sent a 
circular letter to every publication en- 
titled to be accorded a guaranteed 
circulation rating in the twenty-sixth 
annual volume, which will appear on 
the 30th of April. Every newspaper 
to which one of these letters was ad- 
dressed was privileged to set forth the 
statements contained therein, either as 
editorial or advertisement, in its own 
columns, or to make any other use of 
them that seemed proper and wise. 

Enterprising publishers, who wish 
advertisers to know how large their 
editions have been, show avidity in 
availing themselves of so valuable and 
timely a means of exhibiting superi- 
ority over contemporary sheets. One 
of the most effective methods adopted 
for securing a wide circulation of this 
valuable indorsement is that used by the 
Daily News, of Joliet, Ill. By an 
ingenious use of the photographic pro- 
cess they have appropriated every 
valuable point of the circular let- 
ter, reproducing them in fac simile. 
They then go on to proudly state that 
this is only one of the many proofs 
offered by the News as to the genuine- 
ness of its circulation figures. They 
also state, what is doubtless true, that 
no other Joliet paper dare present such 
definite facts and figures regarding the 
number of papers circulated. 

The St. Louis Republic is another 
paper possessing the distinction of 
knowing and being willing to tell how 
many copies it prints. The Repudliic, 
therefore, is not slow about making a 
judicious use of the communication 
from the publishers of the Directory. 
In its hands it becomes the basis of a 
self-congratulatory editorial, in which 
are set forth facts in an interesting and 
convincing manner, as follows : 

The Repud/ic is advised by Messrs. George 
P. Rowell & Co., publishers of the American 
Newspaper Directory, that the subjoined 
statement is true: 

The Republic, daily and weckly, is one ad 
the only three daily papers in St. Louis, 
to which a guaranteed circulation will be ac- 
corded in the new edition of the American 
Newspaper Directory for 1894, which will ap- 
pear May 1. 

The convectnane of the rating is guaranteed 
by a $100 forfeit, offered by the publishers of 
the Directory to any person who will show 
that the circulation of the paper is not cor- 
rectly stated, 

The circulation is larger than any other 
morning paper in the place is credited with. 
The circulation accorded the weekly is also 
larger than any other paper in Missouri. 


INK. 


It is, perhaps, well to add thatthe RepudbJic 
prints at the head of its editorial columns an 
exact statement of its circulation for every 
issue of both the daily and weekly editions. 
It has no circulation secrets, and every adver- 
tising patron is in possession of complete in- 
formation. Such minutia of detail as the 
sworn statement may not afford may be had 
on application to the business manager. The 
Republic solicits the scrutiny of advertisers 
and will always give every possible oppor- 
tunity for full and exhaustive examinations, 

As a guarantee of its good faith in this re- 
spect it here and now offers to pay any person 
who will show a substantial and willful varia- 
tion from truth and fact in its printed state- 
ments of circulation the sum of five thousand 
dollars, It also here and now releases any and 
every employee in its service from all obliga- 
tion of secrecy as to any information which 
may be of value in determining its exact, 
bona fide circulation. 


Ninety per cent of the foreign adver- 
tising is done by one-tenth of the news- 
papers, and to get a share of it a paper 
must possess some conspicuous merit, 
and the advertiser must learn the name 
of the paper and the fact that it does 
possess the merit claimed. A paper 
that has a guaranteed issue has at least 
one merit that tends to make it con- 
spicuous, and the number of such 
papers is comparatively small. 


= 
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IDAHO. 


[The short essays on how to advertise in a 
State, now appearing weekly in PxinTexs’ 
Ink, will eventually be published in book 
form, Populations are from the census of 
1890, and all newspaper facts and statistics are 
based upon the last issue of the American 
Newspaper. Directory—the issue for 1893.] 

Idaho, with a territory of 84,290 
square miles, about equal in area to 
Pennsylvania and Ohio combined, has 
a population of 84,385, being about 
half that of Delaware, and less than a 
quarter that of Rhode Island. Fifty- 
eight newspapers are issued, five of 
them appearing daily and forty-seven 
weekly. Boise City is the capital and 
commercial center as well, having a 
population of 2,311. Moscow is the 
place of second importance, with 2,760 
population. Hailey, with 1,073 inhab- 
itants, is third in importance. 

The principal newspaper in the State 
is the Idaho Statesman, issued at Boise 
City, with 1,150 daily circulation, and 
a weekly believed to issue nearly as 
many. The Moscow Democrat, a 
weekly, has the largest guaranteed cir- 
culation in the State, its smallest edi- 
tion in a year having exceeded 1,200 
copies. The only other paper having 
a guaranteed circulation is the Weiser 
Signal, credited with 480 as its small- 
est edition within a year. Only six 
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other journals, one at Boise City, one 
at Hailey, one at Idaho Falls, one at 
Grangeville, one at Post Falls, and a 
sixth at Moscow, are credited with 
issues exceeding 800 copies, but the 
accuracy of these ratings the Direct- 
ory is not able to guarantee in the case 
of any one. 


44> 


“ TREATING” CUSTOMERS. 





The customer who is in the habit of 
taking solace out of the clay pipe may 
experience a beatitude through a choice 
Havana cigar which will allay discord- 
ant feelings and put him in good buy- 
ing humor, says the 7raveling Sales- 
man, But it must be handed cautious- 
ly by the traveler, and it must never 
appear that he goes about with a case 
full of the article, intended expressly 
for the purpose of giving him an audi- 
ence with the trade. The dealer is 
not to be bought; and if the offering of 
a cigar carries with it the remotest in- 
timation of this sort, the traveler had 
better pack his grip on the spot. 
Should he have the faculty of casually 
presenting the weed, and with the 
same air of unconcern and good fellow- 
ship that he would unconsciously as- 
sume when he hands a cigar to a friend 
of the inner circle, the act would do no 
harm. But this is a hard thing to do, 
and the man whom you may never 
have seen before can hardly fail to 
suspect your motive when you deliber- 
ately hand him a cigar. This is espe- 
cially apt to be the case when the gen- 
tleman is not a smoker. As a rule, 
therefore, do not attempt the cigar lay. 
An intimate acquaintance with the 
customer is, unquestionably, a very 
decided advantage, and the nearer the 
traveler can get to him, in a dignified, 
social way, the more he enhances his 
chances of capturing his order. The 
acquaintance, however, must never de- 
generate to familiarity. Some travel- 
ers assume the familiar manner, and 
think they have made substantial prog- 
ress when they have reached the point 
at which they can address the customer 
by his given name. This is dangerous 
ground to tread upon.—£x. 

How dear to our heart is 
Cash on subscription, 

When the generous subscriber 
Presents it to view ; 

But the man who don't pay— 
We refrain from description 

For, perhaps, gentle reader, 


That man might be you. 
—Chatham (N. Y.) Courier. 
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A QUEER DESCRIPTION OF PROPERTY 
AT A FORECLOSURE SALE, 


The meaningless jargon which passes under 
the name of description in legal notices was 
weil :llustrated in the advertisement of a sale, 
under foreclosure, which took place in the 
salesroom at 111 Broadway yesterday. A 
compliance with the law requires that such 
sales shall be advertised twice a week for 
three weeks prior to the sale, and there is a 
theory that this is for the purpose of giving 
proper publicity in order that bidders may be 
present. Inthe instance now under consid- 
eration the property to be sold was described 
in this cabalistic way : 

All that certain lease, dated the thirty-first 
day of January, 1856, made by Eliza M. Foner- 
den to Darius B. Holbrook, and recorded in 
the office of the Register of the City and 
County of New York, in Liber 704 of Ceaner- 
ances, LS 85, on the thirteenth day of Feb- 
ruary, 1856, of that certain lot of land, situate, 
lying and being in the Fifteenth W. of the 
City of New York, being part of the lands of 
the said Eliza M. Fonerden, distinguished on 
amap of the estate of Henry Spingier, de- 
ceased, made by William Dou: hty, ‘ity Sur- 
veyor, and filed in the office of the Register 
of the City and County of New York, by the 
number 39 (thirty-nine), being twenty-five 
feet front and rear, and one hundred and 


-three feet and three inches in depth on each 


side; together with every clause, article and 
condition in said lease, expressed and con- 
tained. Also anothercertain lease, made and 
delivered in renewal of the lease above men- 
tioned, and pursuant to the covenant therein 
contained, made by Mary S. Van Beuren to 
Caroline £. von Roques, dated the twenty- 
seventh day of January, 1877, and recorded in 
the Register’s office of the City of New York, 
in Liber 1,412 of Conveyances, Page 97, on the 
thirty-first day of March, 1877, of all that cer- 
tain lot of land, situate, lying and being in 
the Fifteenth Ward of the City of New York, 
being partof the land of said party of first 
part (to said lease), distinguished ‘on a ma 
of the estate of H 

made by William B. Dough 
veyor, and filed in the office of the 
the City and County of New York by the 
number 39 (thirty-nine), being 25 (twenty-five) 
feet in width, in front and rear, and one hun- 
dred and three feet and three inchesin depth 
on each side; being the same premises de- 
mised and let by the lease first above men- 
tioned. . 

It is manifestly impossible for any person 
to make out from this description what the 
property referred to consists of, yet the law 
was complied with in a technicalsense, What 
was really sold was the leasehold of the valu- 
able five-story brick store building, 17 East 
Fourteenth street, north side, 275 feet east of 
Fifth avenue, 25 by 103.3. It was sold under 
foreclosure of a second mortgage of about 
$10,000. The auctioneers were Messrs. R. V. 
Harnett & Co. 

When the property was put up there was 
just one bid—of $10,000, This was by Mr. 
John J. Macklin, the attorney for the plaintiff 
ingthe foreclosure proceedings, and the prop- 
erty was knocked down to him. The question 
that suggested itself to real estate men who 
learned of the transaction was whether the 
law should not be changed so as to require an 
intelligible description, so a. to avoid the 
danger of collusive sales in fraud of a mort- 
gageor’s rights.—V. ¥. Times, March 2,'94. 
Let your advertisement savor of the now, 
In spring, a flavor of the bough 
Of op’ning bloom; in winter time, 

The cheer of Christmas chime ; 

Let it have a statue’s grace 

And speak in every line of its fair face. 
— Tourist. 

















A CASE WHERE ADVERTISING PAID. 

A BUSINESS MANAGER'S EXPERIENCE RELATED. 
Wast Superior, Wis., Feb. 26, 1894. 
Editor of Printers’ Ink: | 

Does advertising pay? A‘ter ten years’ 
experience in nearly every departinent of 
newspaper work, from the bottom to the top 
and half way back again, I gave come to the 
conclusion that it usually ddés, where the ad- 
vertiser goes at it with a fair degree of intelli- 
gence and takes some interest in the way it is 
done. The merchant who’ places a standing 
ad in the local weekly or daily ought to receive 
back the fes to $150 that he pays annually 
through the advantage derived from having 
his name before the public constantly. But 
regular readers soon learn toregularly skip his 
advertisement, and no more think of reading 
it than they would of reading the stickful of 
matter over the editorials, in which, among 
other information, it is set forth that this 
paper has been entered : s second-class matter 
in the post-office at Oshkosh or elsewhere. 

An _ Illustration from my own experience 
may throw light onthe subject. I was pub- 
lishing an evening daily in a town of 15,000 
people. A young man named Sullivan came 
there from Canada with some money. He 
bought out a small furniture store. His 
knowledge of the furniture trade was nil, but 
he had some sensible ideas. He hired men 
who did understand it, and he believed in ad- 
vertising. As a result his business throve 
amazingly, and the other dealers grew jealous. 
One day aman came along and asked what 
he w ould like to sell the business for. Like 
all Canadians, our friend liked to dicker, and 
he named a high price, which, to his surprise, 
was agreed upon, and the storechanged hands, 
somewhat to his regret. After being out of 
business for a month that same spirit of dick- 
ering, which iscommon to Yankees and our 
Canadian brethren, prompted him to make an 
offer for a run-down drug store on a side 
street. It was accepted, because the druggist 
desired to find some place where his creditors 
could not find bim, and Mr. Sullivan became 
the proprietor. He engaged a Swedish phar- 
macist, replenished his stock, began advertis- 
ing liberally and awaited results, To his sor- 
row, he found there was a diffe.ence between 
drugs and furniture. A half-page ad fre- 
quently sold a $100 bill of furniture. The 
same ad, the leverage applied to sales of soda 
water and chewing gum, did not produce the 
same financial results. Then he became a 
pessimist on the subject of advertising, con- 
cluded it didn’t pay, canceled all his con- 
tracts and sat around with a face that was the 
envy of the undertakers. 

Believing that advertising did pay, when 
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well done, I labored frequently and at length | 


with him, but he was obdurate. Advertising 
used to pay once, but it didn’t any more, 
Advertising would sell parlor suits and camp 
stuols, but it wouldn't sell tooth brushes and 
cosmetics, Pointing to along row of yellow 
cartons on an upper shelf, he said: ‘* Look at 
that stuff, Swedish wine of iron. That fool 
Swede druggist bought a car-load of it. He 
used to sell a bottle occasionally, but I haven’t 
sold one ina month. Allthe advertising from 
here to Tophet wouldn’t clean it out in five 
years.” 

It was then that I rose to the occasion, We 
inventoried the stock, and found some seven 
dozen bottles on hand, I offered to advertise 
the goods for one month, with the under- 
standing that for every bottle sold the profits 
were to be equally divided. I took home a 
carton, studied it carefully, and wrote a series 
of eight advertisements and sixteen short 
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reading notices, all on that one nostrum. The 
display ad was sect in three columns double 
space, first page, next to top ad, and was 
changed every three days, Greatly to the 
amazement of Mr. Sullivan, and somewhat to 
my own surprise, the stuff began to sell. The 
whole stock was sold in less than six weeks 
and a fresh assortment laid in, and the strong- 
est feature was that I received rather more 
for that six-inch display and the locals than I 
would have obtained at regular commercial 
rates, and until Mr, Sullivan's unfortunate 
habit of dickering led him to sell that store 
his advertisement, well written and frequently 
changed, was a prominent and profitable 
feature of my paper. 

The circulation liar may skin the general 
advertiser on mediums of general circulation, 
but the rates of the local paper, daily or 
weekly, will find their levei, and it is my firm 
belief that any legitimate business may be ad 
vertised afa profit in almost any reputable 
local newspaper, providing half as much care 
and time are used in preparing seasonable and 
truthful copy as would be taken for a mule 
trade. Yours, Horace J. STEVENS, 

SE ci 
IOWA'S DISTRESS. 

The Iowa State Pharmaceutical Association, 
of Dubuque, sends out this appeal: ‘* Please 
write to both of the United States Senators 
from your State, and protest against any in- 
crease in the tax on alcohol.”’ 





CIGAR DEALER Zre1GER, of Hornellsville, N. 
Y., offered $15 a week to any resident who 
would sit in his store window for ten hours. 
and neither speak, smile, nor smoke. Several 
attempted the task but all failed. If Mr. 
Zeiger could find an undertaker out of work 
he would, perhaps, fill the bill.—Zodsacco, 
New York City. 

++ 

Tue “devil’’ ona Nevada daily wants to 
know why it is that a church has to have a 
spire stickin’ away up in the clouds, while a 
beer saloon can do a bigger business in a back 
street basement, 


> 





On the side of a hill back of Ardenlee, 
Scotland, the words “Glasgow News” are 
cut in the shape’of flower beds, and can be 

















distinctly seen and read at a distance of four 
——— ee 

Displayed Advertisements 
50 cents a line; $100 a page; 25 per cent 
Must be handed in one week in advance. 

) UPERIOR Mechanical Engraving. Photo Elec- 

7 P —Send 
STAMES EOF FORA BANS Pe: 
BEST 
PORTRAIT, I oF5 O 
Single col., 

RAPID ADDRESSINC. 
The only authentic Trade Lists, Envelo 
ressed 
Names guaranteed absolutely 
ticulars address F. D BELKN 
CHURCHES! HOSPITALS 
AND SOCIETIES!! 
means of our patent Coin Mailing Card. 

Send for free sample and comprehensive 
Pp 


miles, 
extra Jor specified position—if granted. 
trotype Eng. Co.,7 New Chambers st., N. Y. 
HNALF-TONE 
CHICAGO PHOTO ENG. CO., 185 Madison. 
Wrappers add hurry by machinery. 
Broadway, New York City. 
in need of money can raise any amount b: 
lanto ALVORD & CO., Detroit, Mich. 
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CIRCULARS 


100, ooo Send for Samples. 
$30. oo. : AVERY 1 L. = 
RADE MARKS. 


formation and oaee in relation to registra- 
wa free. Gagerngesed tea iligies , Want eee 
GLascock vb.C 
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Arthur’s = ren act 
Peterson’ Ss. Magazines. 





F. E. MORRISON, Adv. Mgr., 
500 TEMPLE COURT, N. Y. 





















The Kansas City Star 


& Co., ney 
oath n 3°. h aavention 
— e 
1500? Notre-Dame Street, 
Canada. 
4 
The Denver Times 
Eastern office: 73 Tribune Building, N. Y. City 


mech Cire 
ng BO Booklets, 
Fre rench Cai 
ADS. 
( Montreal, 
Three Leading Afternoon Dailies of the West 
fasty Insertions. 
Nineteiths of the mis- 


Catal 
French Pam phie 
ranslatio’ 
T"™ Indianapolis News 
af a aral ewe 
y be 










The American 
School Bo-rd Journal, 
FREDERIC LAKE, Eastern re age, 
$22 Potter Building. New York City. 
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SPECIAL EDITION. 















National 
Farm and Fireside, 


WASHINGTON, D.C. 








A Special Edition of 100,000 copies 
will be put out the first week in May, 
reaching the farmers of every State 
east of the Mississippi. 





Advertising Rates, $1.00 a Line. 





Advertisements for that edition should 
be in hand not later than April 20th. 

Advertisements sent now appear in 
all previous issues without additional 
charge. Address, 


ALEX. J. WEDDERBURN, Proprietor, 
WASHINGTON, D.C. 











MEDICAL ILLUSTRATIONS, 
Sapaaapesieps DIAGRAMATIC and ANATOMICAL. 
AN ARTICLE OR ANYTHING 


"WELL ILLUSTRATED 
SPEAKS FOR ITSELF. 
DETAILS SKILLFULLY BROUGHT OUT. 


H. SENIOR & CO., Wood Engravers, 
10 Spruce St., New York City. 


WIRE SHELVING 


For many purposes possess- 
es advantages over any other 
kind. It isclean, light, hand- 
some, strong ; harbors no ver- 
min, collects no dust, occu- 
pies least space. Send for 
catalog. 


POPE RACK CO., 
St. Louis, Mo. 





























































TABULES. 


The standard cure prescribed by phy- 
sicians everywhere for the common 
every-day ills of the household. 















Constipation, 
Headache, 
Heartburn, 
Dizziness, 
Biliousness, 
Dyspepsia. 
















ALL DRUGGISTS, 


Or by Mail, one bottle, 15 cents ; twelve 
bottles, $1. 


RIPANS CHEMICAL COMPANY, 
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to Spruce St., New York. 
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* First » Age, Tit NATIONAL THIN 


first in circulation, first in ! WASHINGTON, D. C. 
the hearts of its readers, 


* The Evening Wisconsin = 


goes into the homes — tke 
comfortable homes—of more 
families than do any two 


hela ten! 


., The Favorite Fireside 
Weekly of the Nation. 


So eeeeeesooseoos 
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For more than ten years every issue 
of this paper has reached the homes of 
papers published in Milwau- over 100,000 of the breadwinners of the 
k Northern and Western States. 

me It costs less and it pays better than 

Isn’t this fact a matter of x any other of the great family weekly 
much moment to advertisers ? j . newspapers of the Upited States. 

It surely should be! =| For prices and particulars 
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ADDRESS, 


THE EVENING WISCONSIN CO. «| THE NATIONAL TRIBUNE, 
MILWAUKEE, WISCONSIN. 5 Washington, D.C. 
Mor BYRON ANDREWS, 


Eastern Branch Office: 
Manager Branch Office, 


SSS 2 


s St., New York. # 
espe voted World Bui ding, N. Y. City. 


CHARLES H. EDDY, Manager. ® 
S seas ‘ “orc: 
SS SE SSNSSNSGNS> 


7x 


NYTHING 
IN 
DVERTISING 


CHAS. K. HAIIIITT, 
Two-Thirty-One 
BROADWAY, 

NEW YORK. 
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Perfecting 


WILL PRINT, PERFECT, FOUR OR EIGHT- eae 
PASTE AND FOLD 8 TO 10,000 P R ESS. APERS PER HOUR. 


CAMPBELL PRIN TING PRESS AND MFG. courant, 
160 William Street, New York. 884 Dearborn Strect, Chicago. 
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For rates and other information address, 


WE CONTROL 
NINE-TENTHS 
OF ALL THE 

STREET-CAR 

ADVERTISING 
2 ko otk gone 
NEW ENGLAN 


Union Street R’y Advertising Co. 


M. WINEBURGH, Pres’r. 


Times Buitpina, New York. 
48 COoNGREss St., Boston. 


SEND FOR A COPY OF 
‘*Facts,’’ ‘‘ Success,’’ ‘* Originality,’’ 
**All,’’ ‘*How,’’ ‘*‘Great,’’? ‘*Who,”’ 
‘* What,”’ -sap,”* ** Cobwebs,”’ 
** Boston.”’ 


CUCEEECOOCOOOOOOCOUOCOORERNEAGUOOREREOOOOSEOROEOOEEERSEOOEE 
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¢ THE TOLEDO BLADE, 


TOLEDO, OHIO. 
Average circulation of the 312 issues of 1893, 
‘exactly 15,371 copies per day. — 
WEEKLY EDITION.—A verage circulation of-the 52 issues of 1893, 
exactly 135,097 copies per week. 





DAILY EDITION. 





PLLLLLLL LLL LLL) 


For advertising rates in either editicn, address 
THE BLADE, TOLEDO, OHIO. 


. 
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An Unpopular Newspaper. 


THE NEW YORK TIMES 


Unpopular with persons who feed upon fakes and unclean things, 

Unpopular with law breakers and law makers who are untrue to 
their trusts. 

. Unpopular with people who have great heads with mighty little in 
them, but 


POPULAR ALWAYS 


As a Home Newspaper; for it is cleanly in all things, and thousands 
of Families daily pay tribute to its worth. 
The reliability of its news has passed into a proverb in the news- 
mer world, 

his world is becoming better, in spite of the fakir and the bomb- 
thrower, and among those who contribute to its betterment the 
circulation of The New York Times is steadily gaining. 


THE NEW YORK WEEKLY TIMES 


Is fully as unpopular as The Daily Times, and for the same reasons, 
but in its own field it is equally as good a newspaper. 

It breaks rules regularly—column rules, for instance—and it dis- 
plays ads and prints cuts without extra charge. Among the valu- 
able advertising mediums of the day it is forging to the front. 


SEND FOR OUR NEW SPECIMEN BOOK AND CARD RATES. 


@ee 














PRINTING HOUSE SQUARE, = = NEW YORK CITY, N. Y. 
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‘ WS a yite Ade Pa CP — 
® “ PURLI SHED 
parce 28 cents een ver APRILI894, te cmerte "MAINE Soe oa 
2" THE AMERICAN NEWSPAPER DIRECTORY FOR 1894, as well as every other 
recognized authority, gives COMFORT 


THE LARCEST CIRCULATION IN AMERICA. 
One Million two hundred and twenty-one thousand copies every issue. 
Facts and Figures under oath. 
That's why, if you put it in ComFort it pags. 

Send for a copy and note the recent improvements which are adding over four thousand 
new paid-up yearly (and 2 years’) subscribers per week even in these times of depression. 

Space of ugents or of us. ‘1H GANNETT & Morse ConcERN, Publishers ComFort. Home 
Office, Augusta, Me. Boston Office, John Hancock B’ld'g. New York Office, Tribune B’ld’g. 


ILLUSTRATED SUN, ; SUNDAY SUN, 


PUBLISHED SATURDAY. PUBLISHED SUNDAY. 


Guaranteed Circulation, 80,000. } Guaranteed Circulation, 20,000. 
+ 


DETROIT, MICH. 


The ILLUSTRATED SUN was established in 1885, but is not well knewn to 
advertisers, the publishers having determined at the outset not to msert adver- 
tisements until the circulation warranted them in asking such prices as would pay 
both advertiser and publisher. Its circulation is now over 80,000 copies, which 
means that it is read by over 400,000 people, and new agents are being appointed 














every week. 

The SUNDAY SUN has a circulation of 20,000 in Detroit and throughout 
Michigan. 

Our books and press rooms are always open to inspection. List of agencies 


forwarded on application. 
WINTER & BAKER, Publishers. 





FOR SAMPLE COPIES AND ADVERTISING RATES ADDRESS, 


S. S. VREELAND, 150 Nassau Street, 
Manager Eastern Office, NEw YORK. 
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COMPETENT TO EXPRESS AN OPINION, 


Speaking of Geo. P. Rowell & Co.’s Ameri- 
can Newspaper Directory, Mr. S. C. Beck- 
with, the most successful of the New York 
special agents, says: 

“1 see it wherever I go. 

** Prominent advertisers are constantly con- 
sulting it. 

** When I approach an advertiser for a paper 
that I represent, the first thing he dves is to 
spring Rowell on me. 

** He hunts up the city and the paper ; looks 
at the rating the Directory gives, and then is 
read to listen to me; but not ti! il then, 

he new plan that permits placing an ad- 
vertisement where an a vertiser s seye may see 
it, at the very time when he is consulting the 
Directory for the purpose of deciding what 
papers to use in a specified State or city, 
pleases me, 

“It has led me to urge all of my papers 
strongly to use advertising space in the Di- 
rectory for 1 

“An advertisement i in such a position can- 
not be skip 


“The a Setier sees the advertisement at 


just the moment when he is most interested 
. 
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in finding out about the particular paper. 
“If the advertisement is truthtul and its 
statements well expressed, it cannot fail to do 


geod, 

**T have already placed orders for five of my 
papers, four being for a full page each, and 
one for a quarter of a page, and every onc is 
in the best position. 

‘*Befure the book goes to press I hope to 
have all of my papers represented in it, and I 
realize that the sooner the order is in the freer 
my choice of position will be. 

“*]t was my personal knowledge and experi- 
ence of the power of the k to be ot service 
to me that has induced me to cbtain these 
orders, I have not been asked to do so. No 
solicitor has approached me. 

** This book has practically obliterated the 
idea that a newspaper directory is a black- 
mailing affair, It treats friends and foes all 
alike ; and every publisher may have his circu- 
lation stated exactly as it is, if he knows him- 
self and will tell. 

**A book rendering such a service to the 
better class of newspapers deserves to be 
patronized and protected, aided and en- 
couraged.” 





Thomas Dolibec 
Lresident, Greasurer and General 
TTCanager 
Department of GBdvertising 
OlCanager 
Messrs. Geo. P. Rowell & Co. 
New York, ¥.Y. 


Dear Sirs; ~ 





Mr. La Fetra of The Royal Baking Powier Company has endorsed 
your Book so strongly by showing us, when with him a few days ago for @ 
visit to his Advertising Departaent, 
for reference on several points that we want to baye one for our own use. 

Please send by express one copy of your dmerican Newspaper 
Directory, (if that is the title of your Book), 
envelope in which please mail bill at your lowest price, and oblige, 

Youre Very Truly, 
The Doliber-Good. 


Nbellin s Food 


For Infants and Invalides 
Doliber-Goodale Company 
Boson, HNbase. 
Fob. 21. 18n4. 


that he used it biaself constantly 


adiressed as per enclosed 
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LAND! LAND!! 


Do you want 
IMMIGRATION ? 


If you desire a good class of 
EMIGRANTS, 

If you do not know how to get 
EMIGRATION, 

- If you want to make up a 

COLONY, 

Write to 

“THE EMIGRANT.” 


WHAT Is It is a German paper, established eight years. 
It is a paper devoted entirely to emigration to 


The Emigrant? ~tnis-country 


The circulation has reached the high-water mark of 42,000 
copies each issue. Eighteen thousand (18,000) of these papers 
are sent to subscribers in Germany, Switzerland, Austria and 
Bohemia. Most of them are farmers and emigration agents. 

We have over 12,000 emigration agents in Europe. 

Through the influence of THE EMIGRANT many thousand Ger- 
mans and Bohemians have settied in different parts of America. 


We have our own offices in the following cities in Europe: 
Hamburg, 6 Bahnhof-Strasse. 
Bremen, | Kaiser-Wilhelmsplatz. 
Leipsic, 14 Sophien-Strasse. 
Rotterdam, Maaskade, Nordereiland. 























American Offices : 
New York, 38 Broadway. 
Chicago, 811-813 Schiller Building. 


For further information address, 
THE EMIGRANT PUBLISHING CO., NEW YORK. 
Or 811-813 Schiller Building, Chicago. 


DER AUSWANDERER (The Emigrant) is one of the only 8 monthly papers in 
New York, N. Y., to which a guaranteed circulation rating is accorded in the 
new edition of the AMERICAN NEWSPAPER Directory for. 1894. The correctness 
of the rating is guaranteed by a $100 forfeit, offered by the publishers of the Di- 
rectory to any person who wiil show that the circulation of the paper is not cor- 
rectly stated. 








346 





PRINTERS’ INK. 









““WEI"’ 


What Printers’ Ink hath wrought. 


‘* Right here let us say that PRINTERS’ INK has revolutionized mod- 
ern newspaper advertising on this continent and has been instrumental in 
ded its val 
















ble teachings. It is THE 





enriching many a man who has h 


JaMEs E. Bricas, President. 


i v . 


another la Western book firm, with the 


go 
application to our works. I find man 





PEREEEEEEEEEEEEEEES 
If you are interested in 


Advertising 


you ought to be a subscrib- 
er to PRINTERS’ INK: a 
journal for advertisers. 

Printers’ ‘Ink is is- 
sued weekly, and is filled 
with contributions and 
helpful suggestions from 
the brightest minds in the 
advertising business. 

Printers’ Ink costs 
only two dollars a year. A 
sample copy will be sent 
on receipt of five cents. 


ADDRESS 
PRINTERS’ INK, 
10 Spruce St., - New York. 
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advertising authority of to-day. We gladly quote and credit its sug- 
gestions, and confidently hope that a wider circulation thereof in this 
locality will be of lasting benefit to each and every advertiser and news- 
paper in Jackson county.’’— Westport, Mo., Examiner, March 3, 1893. 


&£e#e 


Gro. W. WEAVER, Sccretary. 
“The Best Reports and Digests for the Least Money.” 

THE LAWYERS’ CO-OPERATIVE PUBLISHING COMPANY, 

ROCHESTER, N. Y. 


Dear Sirs:—! inclose some samples of advertising I tare lately put out for our Com- 
pany; ; which, in form or substance, may be of interest. I h: 
adapt new methods of advertising to a Secuniarty. conservative business, as has also 


our sagen n acomparatively very short time. 
ognize as palpable adaptations, in form or substance, and from have 
tten my most valuable phrase, “ It recommends itself; ’ * which hasa nliariy f toreibe 
ya hints in the “ Little * pecal 


last five volumes of which are on my desk t Doane, — are constantly any gy 
Very truly 


LSB my ye am mee 














Ww. H. Brices, Treasurer. 


W7/? * 


ave been trying for some time 


result of startling some of the older firms by 
Two or three of the en ron: can rec. 


Toferererererererer 


PRINTERS’ INK is compar- 
able to the turkey roasting 
before the fire, carefully 
turned by the cook’s assist- 
ant, who asserted of it (as 
appears to be true of 


PRINTERS’ INK), 
** It’s goin’ round—doin’ good.’’ 


SOOO OOOO 
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Largest 
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in 
Colorado: 
The | 
Circulation 
of the 


Denver 





Times 





The “‘Sammit”’ of Saccess can be reached only 
by Advertising tn 





For rates and informaticn apply to 


| GEO. A KANDALL, NEW YORK OFFICE: 


| MANAGER. Room 73, Trisune Buitoina. 
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ABSOLUTELY [QELIABLE. 


The Preface of the next issue of the ‘‘ American 
Newspaper Directory” will announce: 


I 


Circulation ratings accorded in this book represent the 
average issue of the publication for the year preceding the date 
of the report. Practically they represent the average issue for 
the year 1893. Ratings stated in figures, or by letters followed 
by one asterisk, are, in all cases, based upon a report furnished 
by the publisher. SUCH RATINGS ARE ABSOLUTELY 
RELIABLE. The publishers of the American Newspaper 
Directory will pay a reward of $100 for each and every case 

. where it shall be proved that a paper rated in figures, or by a 
letter followed by one asterisk, was not entitled to the rating 
accorded. 

2 


To be correctly rated in the American Newspaper Directory, 
it is only necessary for a publisher to know what his edition has 
been for a year preceding the date of his report, be willing to 
set forth the facts as they were, date the statement and sign it 
with a pen. Every such report, delivered to the publishers of 
the American Newspaper Directory, is accepted, believed and 
the paper rated in accordance. A reward of $25 is at the 
service of any and every publisher who proves that he handed 
in such a report, and that it was not believed, accepted and his 
paper accorded the circulation rating established by the state- 
ment. 






























The next issue of the “American Newspaper Di- 
rectory” will be ready for delivery to subscribers 
April 30th. 

Subscription Price, Five Dollars. 


If you want a copy of the new book, to be sent just as soon as it is out, send a check for 
$5.00 now. If you want a copy of last year’s book we will send you one, free, by express, if 
you apply for it before the surplus copies are all gone; or, if you send 44 cents to pay the 
postage, we will send it to you by mail. Address 


GEO. P. ROWELL & CO., PUBLISHERS, 
10 Spruce Street, New York. 
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THE CoLoRADO SUN | 


N. EISENLORD, Manager, DENVER, COLO. : 





“The Great Newspaper of the Great West.” 
AN ADVERTISEMENT 


In THE SUN Pays 
BECAUSE 

















| CIRCULATION: Face CIRCULATION: 


1 


|Daiy, 13,000 (GIA m:) WEEKLY, 
| Sunoay, 13,500 | oy ¢%/ 25,804 


imainenndid r 
JHE COLORADO SUN is the only | || | N° NEWSPAPER between the Mis- 
afternoon paper in Denver pub- || souri River and San Francisco 
lishing a Sunday morning edition. pretends to rival the circulation of 
Subscription price only 35 cents a the COLORADO WEEKLY SUN. 
month, including big Sunday issue. || Regular weekly issue more than 
This explains why the SUN is the FouR times the COMBINED issues of 
MOST POPULAR paper in Denver. The the other three Denver papers. Or- 
SUN publishes, regularly, about one §_ ders accepted on GUARANTEE that 
and ahalf pages of “Want Ads”— circulation shall not fall below 25,000 
nearly double the number printed during life of contract, and if it 
by any other paper—Aa SURE INDEX OF should go below to make proportion- 
GREATEST LOCAL POPULARITY. ate reduction. 
S$ 2 8s | Circulation now 25,804 and will 
If your advertising in other sec- probably reach 35,000 before.end of 
tions, or in Denver, is not bringing year. 
proper returns NoT AN EXCHANGE OR DEADHEAD ON 
GET INTO 5p See 
THE 8! SUN | POST-OFFICE 


RECEIPTS 
YOuR ADVERTISING WILL NOT ONLY | a 
SHINE BUT PAY. FURNISHED ADVERTISERS. 


| 
| 























|| advertising R: Rates: | Vow | Advertising Rates: 

|| DAILY AND SUNDAY. /GIANT) | WEEKLY. 
One Time, 6c. a a Ne 2 '|| One Time, 10c. a line || 

| One Year, 3c. a line || Cone?’ p Ka One — 10c,. a line | | 


ae —____________’ 








NO OTHER 
NEWSPAPER IN THE WEST 


CAN OFFER HALF AS MUCH 


For Sample Copies, Statement of Circulation by States, Space, etc., address, 


THOS. D. TAYLOR, 


MANAGER EASTERN OFFICE, 
TRIBUNE BUILDING, NEW YORK. 
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450 PRINTERS’ INK. 


|T IS AN. |NTERESTING STUDY 


to note the comparative value of advertising space and cash in the mind of a 
newspaper man. Last year the American Newspaper Directory charged $150 
a page for advertisements, taking pay in ad@vertising space in the papers adver- 
tised ; and four thousand newspapers sent in advertising orders amounting to 
a total of $130,000. ‘his year the price was reduced to $100 a page, but the 
terms were payment in cash. The result of the change of rate and terms is a 
total less than two hundred orders, amounting toa gross sum of less than $10,000, 
The American Newspaper Directory is the only one of the Newspaper Annuals 
that collects cash payment for its advertisements. A conspicuous consequence 
of the change is to be noted in the character of the advertisements, each one 
bearing on its face evidence that its statements were thought to be worth 
making and such as it would advantage an advertiser to read. ‘he result is 
an actual added value to the book, by reason of the advertisements ; all of 
which are so placed that no advertiser, examining the book, can fail to read 
the announcements of those publishers who believed that there was something 
to be said about their papers that it would be quite worth while to have placed 
where it would be read and believed. 

It is said that ninety per cent of all the foreign advertising is done by one- 
tenth of the papers. By foreign advertising is of course understood that which 
comes from other towns or States. To get a share of the foreign advertising, 
a paper must possess some conspicuous merit ; and to possess the merit will 
not bring the advertising unless the advertiser learns the name of the paper and 
the fact that it does possess the merit claimed. 

The American Newspaper Directory is the advertiser’s guide to compara- 
tive newspaper circulations, and PRINTERS’ INK is the advertiser's teacher and 
weekly counselor. Any publisher who sets forth the merits of his paper in 
the American Newspaper Directory and in PRINTERS’ INK, it will be pretty 
certain to reach the eyes of all foreign advertisers, 


‘TO NEWSPAPER /\EN. 


It is now too late to have an advertisement appear in the body of 
the American Newspaper Directory for 1894 among the catalogue descriptions. 
It is, however, still possible to have one appear in PART II., where all the 
papers are recapitulated for an alphabetical arrangement by counties. 

If you look at your Directory for 1893 (if you have a copy) and turn to 
page 863, and then turn over page by page, and State by State, to page 1,017, 
you will understand what we mean. 

If you have no copy of the Directory for 1893, we will send you one free, 
by express, or we will send it by mail if you forward 44 cents to pay the post- 
age, provided your application comes in before the surplus edition is ex- 
hausted. : 

Your advertisement can appear on the same page or opposite the one 
where yoar paper is catalogued under the alphabetical arrangement by counties. 
Space of one-quarter page, with a border around it, costs $50. Without the 
specification as to position the price will be $25. A position right in among 
the catalogue list, by counties, is secured in any event. Half a page costs 
twice and a full page four times the price of a quarter page. 

The editor of the Directory will make up your advertisement if you in- 
struct him to do so, but there is now no time for submitting a proof. 

An order to be in time should be sent by return mail, but an order that is 
too late, if from Alabama, might still be in time if from Wisconsin, because the 
book goes to press by alphabetical order of States. 


SHALL THE OPPORTUNITY BE LOST? 


IT WILL BE, UNLESS YOU RESPOND AT ONCE. 





ADDRESS, 


GEO. P. ROWELL & CO., Publishers, 10 Spruce St., N. Y. 
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YOUNG MARRIED COUPLE 
who recently started house- 


keeping in Cincinnati fur- 





nished their home almost entirely | S| 

from ideas suggested by drawings | ? 

in LIFE. This is an incident that =| 

shows not only the kind of people | | 

who read LIFE, but offers a sugges- 

tion to SHREWD ADVERTISERS. 3 
| 








oI Cc 
Ss ““IVhere there's Life > 
| there's Hope.” ; 


28 West 23d Street, New York. 
T. F. SYKES, 
Manager Advertising Department. : , 
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lial 


IS 
ALWAYS 
CHEAPER 


to pay a reasonable charge to the 








man who knows how and has the 
facilities to do what you want, than 
to expend many times that amount 







for the painful experience that al- 






ways follows the employment of one 
who does not, from lack of capital, 
experience, facilities, and the many 








other requirements necessary to suc- 






cessful advertising. 









28 YEARS OF ACTIVE, 
CONTINUOUS EXPERIENCE 
IN THE ADVERTISING 
BUSINESS, ENABLES 

US TO INTELLIGENTLY 
ADVISE ADVERTISERS. 









If you wish to Advertise Anything Anywhere at Any Time, 






- WRITE TO - 


The Geo. P. Rowell Advertising Co., 


DEALERS IN NEWSPAPER AND MAGAZINE ADVERTISING, 
10 SPRUCE STREET, NEW YORK. 






